










OFFICE OF THE CITY SECRETARY                                                                                               09-23-03 

OFFICIAL ACTIONS OF THE ADDISON CITY COUNCIL 
 
 
September 23, 2003 
7:30 p.m. - Council Chambers 
5300 Belt Line Road 
 
Present: Mayor Wheeler, Councilmembers Chow, Mallory, Niemann, Silver, Turner 
Absent: Hirsch 
 
Item #R1 – Consideration of Old Business 
 
The following employees were introduced to the Council: Carolyn Sedwick (City 
Manager) and Chad Gruver (Fire). 
 
Ron Whitehead, City Manager, reported the record attendance of 50,000 at Addison 
Oktoberfest 2003. 
 
Item #R2 – Consent Agenda 
 
Item #2a – Approval of the Minutes for the September 9, 2003 Council meeting.    
 
Item #2b – Consideration of approval of construction and authorization of final payment 
in the amount of $14,583.47 to Texas Electric Utility Construction, Inc. for the Wright 
Brothers Drive and Wiley Post Road waterline replacement.   
 
Councilmember Turner moved to duly approve the above items.  Councilmember 
Mallory seconded.  The motion carried. 
 
Voting Aye: Wheeler, Chow, Mallory, Niemann, Silver, Turner 
Voting Nay:   None 
Absent:  Hirsch 
 
Councilmember Hirsch arrived at the Council meeting. 
 
Item #R3 – Consideration of an Ordinance approving a meritorious exception to Chapter 
62, Signs, Section 62-163, Area, on application from Two Rows Restaurant and 
Brewery, located at 17225 Dallas Parkway, represented by Gene Waldrum, AlphaSign 
Center.   
 
Councilmember Mallory moved to duly pass Ordinance No. 003-029 approving a 
meritorious exception to Chapter 62, Signs, Section 62-163, Area, on application from 
Two Rows Restaurant and Brewery, located at 17225 Dallas Parkway.  Councilmember 
Turner seconded.  The motion carried. 
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Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay:   None 
Absent:  None 
 
Item #R4 – Consideration of approval of a contract with the law offices of Robert L. 
McCallum for legal services associated with the collection of delinquent taxes. 
 
Councilmember Turner moved to duly approve a contract with the law offices of Robert 
L. McCallum for legal services associated with the collection of delinquent taxes.  
Councilmember Silver seconded.  The motion carried. 
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay:   None 
Absent:  None 
 
Item #R5 – Consideration of an Ordinance of the Town of Addison, Texas amending the 
annual budget, as amended for the fiscal year ending September 30, 2003; providing for 
a repeal clause and declaring an emergency. 
 
Councilmember Silver moved to pass Ordinance No. 003-030 amending the annual 
budget, as amended for the fiscal year ending September 30, 2003; providing for a 
repeal clause and declaring an emergency.  Councilmember Niemann seconded.  The 
motion carried. 
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay:   None 
Absent:  None 
 
Item #R6 – PUBLIC HEARING and discussion of the Town of Addison, Texas annual 
budget for the fiscal year ending September 30, 2004.    
 
Mayor Wheeler opened the meeting as a public hearing.  There were no questions or 
comments.  Mayor Wheeler closed the meeting as a public hearing. 
                                                                                                                                                                                                                                                                           
Item #R7 – Consideration of an Ordinance of the Town of Addison, Texas approving 
and adopting the annual budget for the fiscal year beginning October 1, 2003 and 
ending September 30, 2004; providing that said expenditures for said fiscal year shall 
be made in accordance with said budget; providing for a repeal clause and declaring an 
emergency. 
 
Councilmember Niemann moved to duly pass Ordinance No. 003-031 approving and 
adopting the annual budget for the fiscal year beginning October 1, 2003 and ending 
September 30, 2004; providing that said expenditures for said fiscal year shall be made 
in accordance with said budget; providing for a repeal clause and declaring an 
emergency.   Councilmember Turner seconded.  The motion carried. 
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Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
Item #R8 – Consideration of an Ordinance of the Town of Addison, Texas fixing and 
adopting the tax rate of $.4228 on all taxable property for the year 2003; and declaring 
an emergency. 
  
Councilmember Mallory moved to duly pass Ordinance No. 003-032 fixing and adopting 
the tax rate of $.4228 on all taxable property for the year 2003; and declaring an 
emergency.   Councilmember Turner seconded.  The motion carried. 
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
Item #R9 – Presentation and discussion of the new Water Utility Rate Communication 
Plan.   
 
No action was taken. 
 
Item #R10 – Consideration of an Ordinance amending Chapter 82 of the Town of 
Addison Code of Ordinances by amending sewage rates and water rates for all 
customer classifications.  
 
Councilmember Silver moved to duly pass Ordinance No. 003-033 amending Chapter 
82 of the Town of Addison Code of Ordinances by amending sewage rates and water 
rates for all customer classifications.  Councilmember Turner seconded.  The motion 
carried. 
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None  
 
Item #R11 – Consideration of an Ordinance amending the Town of Addison Code of 
Ordinances, Chapter 66 (Solid Waste), Article II (Collection and Disposal), Division 2 
(Service Charge) by amending Section 66-52 (Single Dwelling Units) regarding the 
mandatory monthly fee for garbage collection, hauling and disposal from residences. 
 
Councilmember Mallory moved to duly pass Ordinance No. 003-034 amending the 
Town of Addison Code Ordinances, Chapter 66 (Solid Waste), Article II (Collection and 
Disposal), Division 2 (Service Charge) by amending Section 66-52 (Single Dwelling 
Units) regarding the mandatory monthly fee for garbage collection, hauling and disposal 
from residences.  Councilmember Turner seconded.  The motion carried. 
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Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
Item #R12 – Consideration of a Resolution authorizing the City Manager to enter into a 
contract in the amount of $69,225.67 with Tru Green LandCare for landscape and 
irrigation maintenance in Addison Circle and Addison Circle Park. 
 
Councilmember Chow moved to duly pass Resolution No. R03-091 authorizing the City 
Manager to enter into a contract in the amount of $69,225.67 with Tru Green LandCare 
for landscape and irrigation maintenance in Addison Circle and Addison Circle Park, 
subject to a definitive scope of work, definitive authorized expenditure and review and 
approval of the City Attorney.  Councilmember Turner seconded.  The motion carried.  
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
Item #R13 – Consideration of a Resolution authorizing the City Manager to enter into a 
contract in an amount not to exceed $1,300,000.00 with Houston-Galveston Area 
Council for the purchase of two fire vehicles.  
 
Councilmember Mallory moved to duly pass Resolution No. R03-092 authorizing the 
City Manager to enter into a contract in an amount not to exceed $1,300,000.00 with 
Houston-Galveston Area Council for the purchase of two fire vehicles.  Councilmember 
Turner seconded.  The motion failed. 
 
Voting Aye: None 
Voting Nay: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Absent:     None 
 
Councilmember Niemann moved to duly pass Resolution No. R03-092 authorizing the 
City Manager to enter into a contract in an amount not to exceed $1,300,000.00 with 
Houston-Galveston Area Council for the purchase of two fire vehicles, subject to the  
Resolution indicating the correct identification of the specified vehicles.  Councilmember 
Silver seconded.  The motion carried. 
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
Item #R14 – Consideration of a Resolution authorizing the City Manager to accept the 
Part 150 Noise Study and Master Plan Update, including certification of the Noise 
Exposure Map Document (NEM) and the Noise Compatibility Program Document.   
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Councilmember Niemann moved to duly pass Resolution No. R03-093 authorizing the 
City Manager to accept the Part 150 Noise Study and Master Plan Update, including 
certification of the Noise Exposure Map Document (NEM) and the Noise Compatibility 
Program Document, subject to modification of Exhibit 6a to break out the cost of the 
acquisition and the construction of the hangars.  Councilmember Silver seconded.  The 
motion carried. 
 
Vic Sahm asked if he could speak on this item.   Mayor Wheeler opened the meeting as 
a courtesy public hearing.  Mr. Sahm asked for clarification on the effect, if any, this 
would have in regards to his property.   Mark Acevedo, Director of Facilities and Fleet 
Services and Jim Harris of Coffman Associates were able to address Mr. Sahm 
concerns. There were no other questions or comments.  Mayor Wheeler closed the 
courtesy public hearing. 
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
Item #R15 – Consideration of a Resolution approving the purchase of an easement for 
permanent right-of-way purposes in a 0.068 acre tract of land generally located at 
15107 Addison Road (Café Capri), and approving an easement agreement in 
connection with such purchase; and providing an effective date.    
 
Councilmember Turner moved to duly pass Resolution No. R03-094 approving the 
purchase of an easement for permanent right-of-way purposes in a 0.068 acre tract of 
land generally located at 15107 Addison Road (Café Capri), and approving an 
easement agreement in connection with such purchase; and providing an effective date.   
Councilmember Mallory seconded.  The motion carried. 
 
Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
Item #R16 – Consideration of a Resolution authorizing the City Manager or the City 
Manager’s designee to execute an electric supply agreement pursuant to the contract to 
be signed by Cities Aggregation Power Project, Inc. (CAPP) for deliveries of electricity 
effective January 1, 2004; authorizing eligible designees to include the chairman of 
CAPP; providing an effective date. 
 
Councilmember Silver moved to duly pass Resolution No. R03-095 authorizing the City 
Manager or the City Manager’s designee to execute an electric supply agreement 
pursuant to the contract to be signed by Cities Aggregation Power Project, Inc. (CAPP) 
for deliveries of electricity effective January 1, 2004; authorizing eligible designees to 
include the chairman of CAPP; providing an effective date, subject to the clause to state 
that the Chairman of CAPP is authorized to sign only to the extent that the price is lower 
than the price to beat.   Councilmember Mallory seconded.  The motion carried. 
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Voting Aye: Wheeler, Chow, Hirsch, Mallory, Niemann, Silver, Turner 
Voting Nay: None 
Absent:     None 
 
 
There being no further business before the Council, the meeting was adjourned. 
 
 
 
 
 
                
        Mayor 
 
Attest: 
 
 
 
 ________________________ 
City Secretary 































 
 

      

 
 

Council Agenda Item: #R5  
 
SUMMARY: 
 
The University of North Texas (UNT) Survey Research Center administers a Citizen Survey bi-
annually for the Town.  This agenda item is a presentation by the Survey Research Center staff 
of the 2003 Citizen Survey.   
 
FINANCIAL IMPACT: 
 
Budgeted Amount: $10,200 
 
Cost:   $10,200   
 
BACKGROUND: 
 
Every two years, the Town conducts a Citizen Survey to identify the extent of municipal facility 
use, citizen perceptions regarding various aspects of Town performance, and the degree of 
citizen satisfaction or dissatisfaction with Town’s services and life in Addison.  This is the eighth 
survey conducted for the Town by UNT and the report contains trend data for previous reports. 
 
The survey was conducted in August of this year by the Survey Research Center of UNT.  A 
copy is attached.  Contents consist of an Executive Summary, data and charts on citizen 
responses, and Conclusions by UNT Survey Research Center staff. 
 
 “Overall, findings from the 2003 Addison citizen survey show that residents have very favorable 
ratings of Addison as a place to live and appear to be quite supportive of the town and the 
direction being pursued by the council and staff.” (Excerpt from the Executive Summary, page 
vii) 
 
 
RECOMMENDATION: 
 
This agenda item is a presentation only and requires no action by Council. 
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executive summary 
During the month of August, 2003, a citizen survey was administered by the Survey 

Research Center (SRC) of the University of North Texas for the Town of Addison.  The survey is 
the seventh multi-service citizen survey conducted for the town.  The information identifies the 
extent of municipal facility use, citizen perceptions regarding various aspects of town 
performance, and the degree of citizen satisfaction, or dissatisfaction, with town services and 
life in Addison.  A sample of 200 homeowners and 200 renters was drawn to measure these 
objectives. 

 The results of the 2003 Addison Citizen Survey once again indicate a high overall level 
of general citizen satisfaction with municipal services.  There is not one municipal service, town 
activity, or current issue that appears to emerge as a serious problem or concern.  Also 
noteworthy are the very small percentages found at the lower end of the various rating scales 
used. Furthermore, when asked to rate the need for improvement regarding 11 city services, 
less than 6 percent of the respondents stated that any service needed “much improvement.”  

 Addison citizens have positive perceptions of town services and administration.  Ratings 
of town management in particular remain at a high level.  For the fourth survey year in a row, 
“excellent” ratings of town management (53.7 percent) were higher than “good” ratings (42.5 
percent) for a combined excellent/good rating of 96.2 percent. Nearly 100 percent rated Addison 
as an excellent (79.3 percent) or good (19.0 percent) place to live.  

Several services appear to have shown increased usage or awareness in this year’s 
survey. For example, 95.7 percent of the respondents reported that the condition of the road 
surfaces were excellent or good compared to 92.0 percent in 2001.  Library usage in 2003 (39.1 
percent used the library at least every several months) appears to have increased since 2001 
(32.4 percent). A larger percentage of the respondents rated the WaterTower Theatre as 
excellent in 2003 (61.0 percent) than in 2001 (54.4 percent).  The “excellent” ratings for the 
recreation equipment have increased to 74.3 percent in 2003 from 43.0 percent in 2001. The 
“excellent” ratings (57.9 percent in 2003) have also increased since 2001 (47.7 percent) for the 
recreation programs.  However, it appears that the respondents who are using the tennis 
facilities at the Addison Athletic Club are using them less frequently in 2003 (30.8 percent used 
them once a month or less) than in 2001 (70.0 percent).   

The excellent ratings for sign regulation have increased in 2003 (52.4 percent) over 
2001 (44.7 percent). Animal control also showed improvement in the “excellent” ratings (44.5 
percent in 2003; 37.5 percent in 2001).  Visitation of Addison’s web site for residents and local 
businesses appears to have increased from 62.9 percent of the respondents in 2001 to 69.2 
percent of the respondents in 2003. Forty-three percent of the respondents were aware of the 
Addison web site for entertainment, special events, hotels, and restaurants and two-thirds of 
those respondents reported visiting the web site.  A large majority (over 88 percent) of the 
respondents who had visited the web sites found them to be informative and over 90 percent 
found them easy to use.  The percentage of residents attending Oktoberfest also appeared to 
be higher in 2003 (65.5 percent) than in 2001 (58.1 percent).  

Overall, findings from the 2003 Addison citizen survey show that residents have very 
favorable ratings of Addison as a place to live and appear to be quite supportive of the town and 
the direction being pursued by the council and staff. 
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i. introduction 
 

 In the summer of 2003, a citizen survey was designed and administered by the 
Survey Research Center (SRC) of the University of North Texas for the Town of 
Addison.  The 2003 Addison Citizen Survey is the eighth multi-service citizen survey 
conducted for the town. 

The survey was designed to provide the City Council and staff with information 
that is representative of attitudes of the citizens of Addison.  The objectives of the survey 
were to: 

• Identify the extent of municipal facility use; 

• Measure various aspects of town performance including the degree of 
citizen satisfaction, or dissatisfaction, with town services; 

• Assess the quality of life in Addison. 

The analysis of the responses and differences among the respondents’ replies 
should help to identify those areas where expectations are not being met or where 
dissatisfaction has been expressed either by the citizenry in general or by identifiable 
segments of the population.  The report is divided into eight major sections:  introduction, 
methodology, sample characteristics, services, town administration, citizen information, 
living in Addison, and conclusions. 
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ii.  methodology 

A.  Sample 
  The primary objective in drawing the sample was to equally represent homeowners 

and apartment renters.  Using a listing of up-to-date phone numbers through the 
sampling company Genesys, a sample of apartment renters and a sample of 
homeowners were drawn.  Respondents were asked to name the type of housing unit 
in which they lived and how long they had lived in Addison.  Respondents who lived in 
Addison less than 3 months were removed from the sample. 

B.  Questionnaire 
  The survey instrument was designed after consultation with the town manager and 

several staff members.  The instrument incorporated many of the questions used in 
previous surveys so that comparisons could be made between years. The survey 
instrument is presented in the Appendix. 

C.  Data Collection 
  All interviewing was conducted from SRC’s telephone bank in Denton, Texas.  An 

experienced telephone supervisor was on duty at all times to supervise the 
administration of the sample, monitor for quality control, and handle any other 
contingencies.  Shifts of interviewers were utilized Sunday through Friday evenings and 
Monday through Saturday afternoons.  All telephone numbers in the sample were tried 
a maximum of five times, using a rotating schedule of callbacks to ensure that a 
number was tried at different times. 

  Training consisted of three basic elements.  First, interviewers were informed about 
details of the survey.  Such items as the reasons for doing the survey, the concept of a 
random sample, and the administration of the survey were discussed.  Second, 
telephone interviewing methods were presented.  The interviewer’s attitude, methods of 
conducting an interview, interviewing problems, and standard procedures were 
covered.  Finally, the trainees were familiarized with the questionnaire.  Each question 
was discussed, and the specific instructions on the questionnaire were explained.  The 
interviewers were provided with written material on the interviewing process, and they 
were instructed to conduct several practice interviews. 

  SRC uses the Sawtooth Windows Computer Assisted Telephone Interviewing 
(WinCATI) system on IBM personal computers for all telephone surveys.  WinCATI is 
an interactive computing system that allows on-line interviewing and continual data 
entry for each respondent.  The survey questionnaire is programmed into the system; 
interviewers then read each question as it appears on a computer monitor and directly 
enter the respondent’s answer into the computerized database.  The software 
automatically takes the interviewer through any skip or branching patterns in the 
instrument, eliminates incorrect response codes, eliminates the need for separate data 
entry, and allows for frequent tabulation of data as the survey proceeds. 

  The need for editing of surveys as they are completed is minimized by the use of 
WinCATI.  The software eliminates response codes that are not in the appropriate field 
for individual questions.  Despite the reduced probability for error, printouts of survey 
responses were reviewed to ensure that additional editing was not necessary. 

  Interviews were collected between August 12 and August 21, 2003.  A total of 400 
useable interviews was obtained. In a purely random sample, 400 interviews would 
yield a margin of error of +4.9 percent. 
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D.  Analysis and Reporting 
  Using the latest state-of-the-art statistical software (SPSS Windows 11.0), the raw 

data file was analyzed.  The data are presented in tabular form with some descriptive 
comments and only preliminary interpretation and evaluation.  The objectives are to 
secure overall citizen perceptions and to identify particular concerns for detailed 
evaluation by town officials.  The analysis of the data involved two steps.  First, the 
observed frequencies or percentages for each question were calculated.  These 
frequencies are displayed in the report as the percent responding “yes” or “no” or 
“excellent,” “good,” “fair,” or “poor” to a question.  Upon completion of the first step, 
each question was then crosstabulated with the following nine descriptive 
characteristics: 

• Owner-renter status 

• Length of residence 

• Type of housing 

• Age 

• Gender 

• Employment status 

• Education 

• Annual income 

• Families with children 

  The nine characteristics comprise a set of independent variables that could help to 
explain variations among the responses of the residents.  Several of the characteristics 
proved useful in selected instances. 
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iii.  sample characteristics 
 

Table 1 
Sample Characteristics 

 
 Percentage 

Responding 
Home ownership 
 Own (n=200) 

 
50.0 

 Rent (n=200) 50.0 
Age 
 18 to 25 (n=31) 

 
7.9 

 26 to 35 (n=77) 19.5 
 36 to 45 (n=71) 18.0 
 46 to 60 (n=112) 28.4 
 61 to 70 (n=62) 15.7 
 71 and over (n=41) 10.4 
Gender 
 Female (n=203) 

 
50.8 

 Male (n=197) 49.3 
Length of residence 
 3 to 12 months (n=36) 

 
9.0 

 1 to 5 years (n=199) 49.9 
 6 to 10 years (n=91) 22.8 
 More than 10 years (n=73) 18.3 
Education   
 Grade 8 or less (n=3) 

 
0.8 

 Grades 9-11, Some high school (n=5) 1.3 
 High school graduate (n=37) 9.3 
 Some college (n=101) 25.5 
 College graduate (n=152) 38.4 
 Graduate school/degree (n=98) 24.7 

 
• As shown in Table 2A, the sample was divided between respondents who own their 

home (50.0 percent) and those that rent their home (50.0 percent).  Fifty percent of 
the sample had lived in Addison for 1 to 5 years.  Forty-one percent had made 
Addison their home for more than 6 years. 

• Fifty-five percent of the sample was over 45 years of age.  Slightly more than half 
was female (50.8 percent).   

• Two-thirds of the sample were college graduates or had graduate school experience 
(63.1 percent).  The lower 3 categories (grade 8 or less, grades 9-11, and high 
school graduate) were collapsed into one category (high school grad or less) when 
testing for statistical significance. 
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Table 2  
Sample Characteristics (continued) 

 
 Percentage 

Responding 
Employment status 
 Full- time (n=236) 

 
59.4 

 Part-time (n=25) 6.3 
 Unemployed (n=29) 7.3 
 Retired (n=75) 18.9 
 Student (n=12) 3.0 
 Homemaker (n=20) 5.0 
Income 
 Under $10,000 (n=5) 

 
1.4 

 $10,001 to $25,000 (n=21) 6.1 
 $25,001 to $50,000 (n=85) 24.5 
 $50,001 to $75,000 (n=87) 25.1 
 $75,001 to $100,000 (n=54) 15.6 
 Over $100,000 (n=95) 27.4 
Family with children* 
 Children under 6 (n=37) 

 
9.3 

 Children 6 to 12 (n=19) 4.8 
 Children 13 to 18 (n=18) 4.5 

 
• Full-time employment was reported by 59.4 percent of the sample.  Six percent were 

employed part-time. 

• Over one-quarter of the respondents (27.4 percent) reported an annual income of 
over $100,000.  There were 5 respondents (1.4 percent) who earned $10,000 or less 
per year. 

• A majority of respondents did not have children under age 18.  Nine percent of the 
sample had children under the age of 6.  Smaller percentages had children ages 6 to 
12 (4.8 percent) or ages 13 to 18 (4.5 percent). 

 

 

 

                                                 
* Since respondents could respond yes to any of the child age questions, percentages do not add to 100. 
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iv.  services 
 

 The majority of survey questions concerned services provided by the town.  This 
section of the report presents responses to the service questions.  Included are the 
following services or service concerns: 

• Streets 

• Library 

• Parks 

• Conference Centre and WaterTower Theatre 

• Recreational Programs 

• Waste Management 

• Emergency Services 

• Code Enforcement 

• Animal Control 

• Need for Improvement in Services 
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A.  Streets 
 

Figure 1 
Q2 Condition of Road Surface 

(n=398) 
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Table 3 
Condition of Road Surface by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 48.2 41.3 44.6 47.3 44.3 45.0 
Good 47.5 50.7 45.9 45.6 50.3 50.0 
Fair 3.5 6.7 8.7 5.1 5.5 4.5 
Poor 0.8 1.2 0.7 2.0 0.0 0.5 

 
• As shown in Figure 1 and Table 3, the percentage of respondents rating streets 

surface as “excellent” remains large in 2003 (48.2 percent), and a significant majority 
of respondents (95.7 percent) rated Addison’s streets as “excellent” to “good.” 

• A much larger percentage of homeowners (63.0 percent) than renters (33.3 percent) 
rated the streets as “excellent.” 
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Figure 2 
Q3 Town Sweeps the Streets Often Enough 

(n=374) 
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Table 4 
Town Sweeps the Streets Often Enough by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Yes 94.9 97.7 94.8 94.3 90.6 94.6 
No 5.1 2.3 5.2 5.7 9.4 5.4 

 
• Respondents were asked if the town swept the streets often enough, and a very 

large majority of the respondents (94.9 percent) responded positively (see Figure 2 
and Table 4). 
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Figure 3 
Q4 Adequacy of Street Lighting in Neighborhood 

(n=395) 
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Table 5 
Adequacy of Street Lighting in Your Neighborhood by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Adequate 86.8 86.2 80.6 83.1 77.2 71.4 
Inadequate 13.2 13.8 19.4 16.9 22.8 28.6 

 
• Next, respondents were asked whether the street lighting in their neighborhood was 

adequate or inadequate.  A large majority of respondents (86.8 percent) indicated 
that street lighting was adequate (see Figure 3 and Table 5). 
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Figure 4 
Q12 Maintenance of Street Medians, Islands, and Rights-of-Way 

(n=397) 
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Table 6 
Maintenance of Street Medians, Islands, and Rights-of-Way by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Well maintained 79.3 75.1 76.8 83.3 78.6 77.1 
Adequately maintained 18.9 22.9 21.7 15.2 19.4 21.8 
Not well maintained 1.8 2.0 1.5 1.5 2.0 1.1 

 
• The final questions about streets concerned the maintenance of street medians, 

islands, and rights-of-way.  As Figure 4 and Table 6 show, a large percentage of 
respondents (79.3 percent) indicated that medians, islands, and rights-of-way were 
“well maintained,” and 18.9 percent thought they were “adequately maintained.” 
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B.  Library 
 

Figure 5 
Q5 Library Use in the Past Year 

(n=396) 
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Table 7 
Library Use by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Weekly 10.9 6.8 11.5 10.7 7.9 5.5 
Once a month 9.3 11.8 8.0 12.2 10.0 8.5 
Every several months 18.9 13.8 13.8 15.4 16.1 15.7 
Never 60.9 67.6 66.8 61.7 66.0 70.3 

 
• Respondents were asked how often in the past year they used the Farmer’s Branch 

or Dallas Public Libraries.  As Figure 5 and Table 7 indicate, a large majority (60.9 
percent) said that they had not used the library in the past year.  

• Respondents with children under age 6 living at home (36.1 percent) were more 
likely to report using the library weekly than respondents without children under age 
6 living at home (8.3 percent). 
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Figure 5A 
Q5A Usage of Dallas or Farmer’s Branch Libraries in the Past Year 

(n=155) 
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Table 8 
Usage of Dallas or Farmer’s Branch Libraries by Year 

  
 2003 

 
2001 

Farmer’s Branch Library 65.2 68.0 
Dallas Library 27.1 25.0 
Use equally 7.7 7.0 

 

• Respondents who said they had used the Farmer’s Branch and Dallas libraries in the 
past year were asked which one they used most.  Sixty-five percent of those 
respondents used the Farmer’s Branch library, 27.1 percent used the Dallas library, 
and 7.7 percent used both equally (see Figure 5A and Table 8). 
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C.  Parks 
Figure 6 

Q6 Use of Parks 
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• Respondents were asked to indicate which parks they had used in the last 12 

months (see Figure 6 and Table 9). Over one-half of the respondents reported using 
the Athletic Club Park (54.5 percent) and 38.1 percent reported using Les Lacs Park.  
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Table 9 
Use of Addison Parks by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Athletic Club Park 54.5 52.2 49.1 n.a. n.a. n.a. 
Les Lacs 38.1 38.8 31.0 n.a. n.a. n.a. 
Quorum Park 27.0 21.5 17.6 18.9 22.6 23.2 
Town Park 21.4 16.5 15.1 13.4 20.7 12.3 
White Rock Jogging Trail 21.1 19.3 19.4 17.0 27.7 32.5 
Celestial Park 19.3 16.4 12.6 9.3 20.8 24.1 
Midway Meadows/ 

Easement Park 
 

17.2 
 

19.4 
 

21.1 
 

15.7 
 

21.8 
 

25.0 
North Addison Park 17.0 20.2 18.3 n.a. n.a. n.a. 
Esplanade Park 15.8 8.6 n.a. n.a. n.a. n.a. 
Bosque Park 12.3 15.2 4.8 n.a. n.a. n.a. 
Dome Park 11.9 11.8 12.1 8.3 13.9 15.3 

 
• Over half of the respondents reported using Athletic Club Park in the last 12 months.  

The likelihood of using Athletic Club Park was greater among respondents with 
longer periods of residence, homeowners, higher educational levels, and higher 
incomes (see Table 10).   

• Les Lacs Parks, used by 38.1 percent of the respondents, was more likely to be used 
by homeowners and respondents living in the 75001 zip code area (see Table 11).  
As respondents’ length of residence, education, and income increased, the 
percentage of respondents using Les Lacs Park also increased.  Usage varied by 
age and employment status. 

• Quorum Park had been used by 27.0 percent of the respondents.  As shown in Table 
12, respondents who rent were the most common users of Quorum Park.  The 
percentages indicating usage decreased with age and length of residence. 

• Town Park was used by 21.4 percent of the respondents.  Town Park was more 
likely to be used by homeowners and male respondents (see Table 13).  Usage 
generally increased as education increased. 

• White Rock Jogging Trail was used by 21.1 percent of the respondents.  The 
percentages of respondents using the jogging trail varied with age:  18 to 25 (25.8 
percent), 26 to 35 (19.7 percent), 36 to 45 (19.1 percent), 46 to 60 (26.1 percent), 61 
to 70 (26.7 percent), and 71 and over (0.0 percent).   

• Celestial Park was used by 19.3 percent of the respondents.  As shown in Table 14, 
usage increased with length of residence and income, and was greater among 
homeowners and  male respondents. 

• Midway Meadows/Easement Park was used by 17.2 percent of the respondents.  
The percentage of respondents who used this park increased with length of 
residence and was greater among homeowners and respondents without children 
age 13 to 18 living at home (see Table 15).   

• North Addison Park was used by 17.0 percent of the respondents.  There were no 
statistically significant differences in usage among demographic groups. 
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• Esplanade Park was used by 15.8 percent of the respondents.  Usage generally 
increased as education increased:  high school or less (4.5 percent), some college 
(10.1 percent), college grad (19.6 percent), and grad school/degree (22.2 percent). 

• Twelve percent had used Bosque Park.  The largest percentage of respondents who 
used Bosque Park were 26 to 35 years old (21.9 percent), compared to other age 
groups: 18 to 25 (19.4 percent), 36 to 45 (13.0 percent), 46 to 60 (7.2 percent), 61 to 
70 (5.0 percent), and 71 and older (9.8 percent).  Renters (17.4 percent) were more 
likely to use Bosque Park than homeowners (7.2 percent).   

• Twelve percent had used Dome Park.  As shown in Table 16, use of Dome Park was 
also more likely to be used by homeowners (18.8 percent) and respondents with 
children under 6 (22.9 percent) or children age 6 to 12 (26.3 percent) living at home. 

Table 10 
Athletic Club Park By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
35.3 

 
64.7 

 1 to 5 years 48.0 52.0 
 6 to 10 years 69.2 30.8 
 More than 10 years 63.9 36.1 
Home ownership 
 Own 

 
71.2 

 
28.8 

 Rent 37.9 62.1 
Education 
 High school or less 

 
35.6 

 
64.4 

 Some college 43.0 57.0 
 College grad 62.3 37.7 
 Grad school/degree 64.6 35.4 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 19.0 81.0 
 $25,001 to $50,000 49.4 50.6 
 $50,001 to $75,000 47.6 52.4 
 $75,001 to $100,000 58.5 41.5 
 Over $100,000 70.5 29.5 
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Table 11 
Les Lacs By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
11.8 

 
88.2 

 1 to 5 years 29.1 70.9 
 6 to 10 years 57.8 42.2 
 More than 10 years 50.7 49.3 
Home ownership 
 Own 

 
62.2 

 
37.8 

 Rent 14.1 85.9 
Age 
 18 to 25 

 
9.7 

 
90.3 

 26 to 35 27.6 72.4 
 36 to 45 47.1 52.9 
 46 to 60 44.6 55.4 
 61 to 70 46.8 53.2 
 71 and over 27.5 72.5 
Employment status 
 Full- time 

 
36.9 

 
63.1 

 Part-time 44.0 56.0 
 Unemployed 21.4 78.6 
 Retired 42.5 57.5 
 Student 16.7 83.3 
 Homemaker 60.0 40.0 
Education 
 High school or less 

 
15.9 

 
84.1 

 Some college 27.0 73.0 
 College grad 49.3 50.7 
 Grad school/degree 42.7 57.3 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 14.3 85.7 
 $25,001 to $50,000 18.8 81.2 
 $50,001 to $75,000 30.2 69.8 
 $75,001 to $100,000 48.1 51.9 
 Over $100,000 60.0 40.0 

 



Survey Research Center, University of North Texas 
24

Table 12 
Quorum Park By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
45.7 

 
54.3 

 1 to 5 years 28.4 71.6 
 6 to 10 years 23.3 76.7 
 More than 10 years 19.2 80.8 
Home ownership 
 Own 

 
17.7 

 
82.3 

 Rent 36.4 63.6 
Age 
 18 to 25 

 
45.2 

 
54.8 

 26 to 35 39.5 60.5 
 36 to 45 24.6 75.4 
 46 to 60 22.3 77.7 
 61 to 70 22.6 77.4 
 71 and over 12.2 87.8 

 

Table 13 
Town Park By Selected Demographics 

 
Percent Responding  
Yes No 

Home ownership 
 Own 

 
26.3 

 
73.7 

 Rent 16.8 83.2 
Education 
 High school or less 

 
15.9 

 
84.1 

 Some college 11.7 88.3 
 College grad 23.7 76.3 
 Grad school/degree 30.7 69.3 
Gender 
 Female 

 
16.8 

 
83.2 

 Male 26.1 73.9 
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Table 14 
Celestial Park By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
5.9 

 
94.1 

 1 to 5 years 16.0 84.0 
 6 to 10 years 19.5 80.5 
 More than 10 years 34.2 65.8 
Home ownership 
 Own 

 
27.1 

 
72.9 

 Rent 11.7 88.3 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 0.0 100.0 
 $25,001 to $50,000 13.3 86.7 
 $50,001 to $75,000 14.0 86.0 
 $75,001 to $100,000 21.6 78.4 
 Over $100,000 32.3 67.7 
Residence zip code 
 75001 

 
14.2 

 
85.8 

 75240 50.0 50.0 
 75245 76.7 23.3 
Gender 
 Female 

 
15.5 

 
84.5 

 Male 23.3 76.7 
 

Table 15 
Midway Meadows/Easement Park By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
8.8 

 
91.2 

 1 to 5 years 12.8 87.2 
 6 to 10 years 25.0 75.0 
 More than 10 years 23.9 76.1 
Home ownership 
 Own 

 
24.6 

 
75.4 

 Rent 9.9 90.1 
Children age 13 to 18 living at home 
 Yes 

 
0.0 

 
100.0 

 No 18.0 82.0 
 



Survey Research Center, University of North Texas 
26

Table 16 
Dome Park By Selected Demographics 

 
 Percent Responding 
 Yes No 
Home ownership 
 Own 

 
18.8 

 
81.2 

 Rent 5.2 94.8 
Children under 6 living at home 
 Yes 

 
22.9 

 
77.1 

 No 10.8 89.2 
Children age 6 to 12 living at home 
 Yes 

 
26.3 

 
73.7 

 No 11.1 88.9 
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Table 17 
Q6A Evaluation of Addison Parks by Year 

 
Evaluation area 2003 2001 1999 1997 1995 1992 

 
Well kept? 99.7 99.3 98.2 95.5 97.0 99.9 
Enough parks? 96.4 93.8 94.8 88.6 84.7 90.4 
Outdoor opportunities? 92.6 87.9 93.0 90.4 87.9 86.0 

 
• Respondents who had used an Addison park were asked questions about park 

maintenance, the number of parks, and the outdoor opportunities provided by the 
parks (see Table 17). 

• Looking at the responses as a whole, there appears to be a high level of satisfaction 
with the town’s parks.  Virtually all of the respondents (99.7 percent) said the parks 
were well maintained and provided appropriate outdoor opportunities (92.6 percent).  
Ninety-six percent reported that there were a sufficient number of parks in the town. 

• Homeowners (98.2 percent) were more likely than renters (93.9 percent) to report 
that Addison had enough parks.  

• A greater percentage of respondents without children age 6 to 12 living at home 
(93.3 percent) reported that the parks provided outdoor opportunities they were 
interested in compared to respondents with children age 6 to 12 living at home (78.6 
percent). 
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D. Conference Centre and WaterTower Theatre 
 

Figure 7 
Q7 Attended Event at Conference Centre 

(n=399) 
 

Yes
41.4%

No
58.6%

 
 

• Respondents were asked whether they had attended an event at the Conference 
Centre (see Figure 7).  Forty-one percent of the respondents in the past year had 
visited the Centre compared to 41.8 percent in 2001, 38.0 percent in 1999, 29.0 
percent in 1997, 27.8 percent in 1995, and 23.0 percent in 1992. 

• Usage of the Conference Centre was more common among homeowners (see Table 
18).  Usage also generally increased with length of residence, age, education and 
income.  The percentages varied with employment status. 
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Table 18 
Attended Event at Conference Center 

By Selected Demographics 
 

 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
13.9 

 
86.1 

 1 to 5 years 29.1 70.9 
 6 to 10 years 61.5 38.5 
 More than 10 years 63.9 36.1 
Home ownership 
 Own 

 
60.3 

 
39.7 

 Rent 22.5 77.5 
Age 
 18 to 25 

 
9.7 

 
90.3 

 26 to 35 23.4 76.6 
 36 to 45 32.4 67.6 
 46 to 60 50.0 50.0 
 61 to 70 59.7 40.3 
 71 and over 57.5 42.5 
Employment status 
 Full- time 

 
34.7 

 
65.3 

 Part-time 56.0 44.0 
 Unemployed 27.6 72.4 
 Retired 62.7 37.3 
 Student 25.0 75.0 
 Homemaker 47.4 52.6 
Education 
 High school or less 

 
26.7 

 
73.3 

 Some college 32.7 67.3 
 College grad 45.7 54.3 
 Grad school/degree 51.0 49.0 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 23.8 76.2 
 $25,001 to $50,000 28.2 71.8 
 $50,001 to $75,000 31.0 69.0 
 $75,001 to $100,000 46.3 53.7 
 Over $100,000 54.7 45.3 
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Figure 8 
Q7A Ratings of Conference Centre 

(n=165) 
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Table 19 
Ratings of Conference Centre by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 47.9 46.7 50.7 46.2 45.0 41.9 
Good 47.9 49.7 42.6 51.3 45.9 50.0 
Fair 4.2 3.6 6.1 2.6 7.3 5.8 
Poor 0.0 0.0 0.7 0.0 1.8 2.3 

 
• Forty-eight percent of the respondents who visited the Conference Centre rated it as 

“excellent” and 47.9 percent rated the Centre as “good” for a combined 
excellent/good rating of 95.8 percent (see Figure 8 and Table 19).   
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Figure 9 
Q8 Attended WaterTower Theatre Performance 

(n=400) 
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• Twenty-seven percent of the respondents reported that they had attended a 
WaterTower Theatre performance (see Figure 9).  This finding represents a gradual 
increase since 1992: 25.7 percent in 2001, 21.4 percent in 1999, 18.0 percent in 
1997, 18.8 percent in 1995, and 13.6 percent in 1992. 

• Attendance at the WaterTower Theatre generally increased with age, length of 
residence and income (see Table 20).  Attendance was greater among homeowners 
(39.5 percent) and female respondents (33.0 percent). 
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Table 20 
Attended WaterTower Theatre Performance 

By Selected Demographics 
 

 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
8.3 

 
91.7 

 1 to 5 years 20.6 79.4 
 6 to 10 years 36.3 63.7 
 More than 10 years 39.7 60.3 
Home ownership 
 Own 

 
39.5 

 
60.5 

 Rent 13.5 86.5 
Age 
 18 to 25 

 
9.7 

 
90.3 

 26 to 35 14.3 85.7 
 36 to 45 21.1 78.9 
 46 to 60 33.0 67.0 
 61 to 70 41.9 58.1 
 71 and over 29.3 70.7 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 14.3 85.7 
 $25,001 to $50,000 20.0 80.0 
 $50,001 to $75,000 20.7 79.3 
 $75,001 to $100,000 37.0 63.0 
 Over $100,000 34.7 65.3 
Gender 
 Female 

 
33.0 

 
67.0 

 Male 19.8 80.2 
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Figure 10 
Q8A Ratings of WaterTower Theatre 

(n=105) 
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Table 21 
WaterTower Theatre Ratings by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 61.0 54.4 54.3 50.0 37.0 41.9 
Good 33.3 37.9 45.7 47.2 53.4 50.0 
Fair 5.7 6.8 0.0 2.8 5.5 5.8 
Poor 0.0 1.0 0.0 0.0 4.1 2.3 

 
• Sixty-one percent of the respondents who visited the WaterTower Theatre rated it as 

“excellent,” and 33.3 percent rated the Theatre as “good” for a combined 
excellent/good rating of 94.3 percent (see Figure 10 and Table 21).  This appears to 
be an increase in excellent ratings over 2001. 
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E. Recreational Programs 
Figure 11 

Q9 Member of Addison Athletic Club 
(n=400) 

 

Yes
70.5% No

29.5%

 
 
• As shown in Figure 11, membership in the Addison Athletic Club was reported by a 

majority of respondents (70.5 percent). This finding compares to 69.8 percent in 
2001, 71.6 percent in 1999. 

• Club membership was more common among homeowners, and respondents without 
children age 13 to 18 living at home (see Table 22).  Membership generally 
increased with length of residence, age, education, and income, and varied with 
employment status. 
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Table 22 
Member of Addison Athletic Club  

By Selected Demographics 
 

 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
41.7 

 
58.3 

 1 to 5 years 62.8 37.2 
 6 to 10 years 87.9 12.1 
 More than 10 years 84.9 15.1 
Home ownership 
 Own 

 
87.0 

 
13.0 

 Rent 54.0 46.0 
Age 
 18 to 25 

 
48.4 

 
51.6 

 26 to 35 58.4 41.6 
 36 to 45 71.8 28.2 
 46 to 60 73.2 26.8 
 61 to 70 80.6 19.4 
 71 and over 80.5 19.5 
Employment status 
 Full- time 

 
67.4 

 
32.6 

 Part-time 80.0 20.0 
 Unemployed 62.1 37.9 
 Retired 80.0 20.0 
 Student 41.7 58.3 
 Homemaker 85.0 15.0 
Education 
 High school or less 

 
57.8 

 
42.2 

 Some college 62.4 37.6 
 College grad 73.7 26.3 
 Grad school/degree 79.6 20.4 
Income 
 Under $10,000 

 
20.0 

 
80.0 

 $10,001 to $25,000 57.1 42.9 
 $25,001 to $50,000 61.2 38.8 
 $50,001 to $75,000 67.8 32.2 
 $75,001 to $100,000 68.5 31.5 
 Over $100,000 84.2 15.8 
Children age 13 to 18 living at home 
 Yes 

 
50.0 

 
50.0 

 No 71.5 28.5 
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Figure 12 
Q9A Use of Addison Athletic Club 

(n=278) 
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Table 23 
Use of Addison Athletic Club by Year 

 
 2003 2001 

 
1999 1997 1995 

Daily 12.2 9.3 12.6 8.1 7.7 
Weekly 45.0 41.2 40.7 44.9 37.7 
Monthly 20.1 31.5 32.6 31.1 37.3 
Less than monthly 10.4 12.2 n.a. n.a. n.a. 
Never 12.2 5.7 14.0 15.9 17.3 

 
• As displayed in Figure 12 and Table 23, the largest portion of Athletic Club members 

(45.0 percent) use the club weekly and 20.1 percent use it monthly.  The findings for 
daily and weekly use are similar to previous years. 
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Figure 13 
Q9B Athletic Club Should Be Open to Business Community 

(n=259) 
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Table 24 
Athletic Club Should Be Open to Business Community by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Yes 21.6 18.7 18.1 20.1 18.7 23.3 
No 78.4 81.3 81.9 79.9 81.3 76.7 

 
• As shown in Figure 13, 21.6 percent of the Athletic Club members indicated that the 

club should be open to members of the business community compared to 18.1 
percent in 1999, 20.1 percent in 1997, 18.7 percent in 1995, and 23.3 percent in 
1992 (see Table 24). 

• Responses differed by several demographic characteristics (see Table 25).  The 
opinion that the Athletic Club should be open to the business community was more 
common among renters and decreased as length of residence, age, education and 
income increased.  
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Table 25 
Athletic Club Should Be Open to Business Community 

 By Selected Demographics 
 

 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
50.0 

 
50.0 

 1 to 5 years 30.6 69.4 
 6 to 10 years 11.5 88.5 
 More than 10 years 10.7 89.3 
Home ownership 
 Own 

 
10.8 

 
89.2 

 Rent 38.2 61.8 
Age 
 18 to 25 

 
57.1 

 
42.9 

 26 to 35 34.1 65.9 
 36 to 45 24.5 75.5 
 46 to 60 17.9 82.1 
 61 to 70 13.6 86.4 
 71 and over 7.1 92.9 
Education 
 High school or less 

 
45.8 

 
54.2 

 Some college 31.1 68.9 
 College grad 14.4 85.6 
 Grad school/degree 16.4 83.6 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 41.7 58.3 
 $25,001 to $50,000 36.7 63.3 
 $50,001 to $75,000 28.8 71.2 
 $75,001 to $100,000 17.6 82.4 
 Over $100,000 11.0 89.0 
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Figure 14 
Q10B1 Ratings of Fitness Equipment 

(n=101) 
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Table 26 
Ratings of Fitness Equipment by Year 

 
 2003 

 
2001 

Excellent 74.3 43.0 
Good 23.8 47.0 
Fair 2.0 10.0 
Poor 0.0 0.0 

 
• Eighty percent of the respondents who have used recreational programs have used 

the Athletic Club’s equipment.  Homeowners (91.5 percent) were more likely to 
report using the equipment than renters (57.8 percent). 

• As shown in Figure 14 and Table 26, 74.3 percent rated the equipment as “excellent” 
and 23.8 percent rated the equipment as “good” for an excellent/good rating of 98.1 
percent.  Two percent rated the equipment as “fair.”  The “excellent” findings have 
increased since 2001.  
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Figure 15 
Q10D Used Tennis Facilities at the Addison Athletic Club in Past Year 

(n=127) 
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• As shown in Figure 15, usage of the tennis facilities at the Addison Athletic Club was 
reported by 10.2 percent of respondents.  This compares to 16.8 percent in 2001. 
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Figure 16 
Q10D1 Frequency of Tennis Facilities Usage at the Addison Athletic Club in Past 

Year 
(n=13) 
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Table 27 
Frequency of Tennis Facilities Usage at the Addison Athletic Club in Past Year by 

Year 
 

 2003 
 

2001 

2-3 times per week or more 7.7 20.0 
Once per week 0.0 5.0 
Several times per month 0.0 20.0 
About once a month 23.1 25.0 
Several times in the past year 69.2 30.0 

 
• As displayed in Figure 16 and Table 27, the largest portion of Athletic Club members 

(69.2 percent) used the tennis facilities several times per year and 23.1 percent used 
tennis facilities monthly.   

• Male respondents (16.7 percent) were more likely than female respondents (4.5 
percent) to report using the tennis facilities at the Addison Athletic Club during the 
past year. 
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Figure 17 
Q10C Used the Trinity Christian Athletic Center 

(n=127) 
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• Users of recreational programs were asked if they had used the Trinity Christian 
Athletic Center in the last twelve months.  As shown in Figure 17, 11.0 percent of the 
respondents reported that they did. This finding compares to 13.8 percent in 2001 
and 15.6 percent in 1999.  

• Respondents with children (39.1 percent) were more likely to have used the Trinity 
Christian Athletic Center than respondents without children (8.4 percent). 
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• Thirty-two percent of the respondents said that either they or a member of their 
family had participated in a town recreation program during the past year compared 
to 33 percent of the respondents in 2001, 28.0 in 1999, 27.0 percent in 1997, and 
32.0 percent in 1995. 

• As shown in Table 28, rates of participation were higher among homeowners, and 
families with children under 6 years of age and lower among respondents with some 
college experience.  Participation varied with employment status. 

Table 28 
Participated in Recreation Programs  

by Selected Demographics 
 

 Percent Responding 
 Yes  No 
Home ownership 
 Own 

 
41.2 

 
58.8 

 Rent 22.5 77.5 
Employment status 
 Full- time 

 
27.5 

 
72.5 

 Part-time 48.0 52.0 
 Unemployed 27.6 72.4 
 Retired 36.5 63.5 
 Student 25.0 75.0 
 Homemaker 55.0 45.0 
Education 
 High school or less 

 
36.4 

 
63.6 

 Some college 19.8 80.2 
 College grad 37.5 62.5 
 Grad school/degree 33.7 66.3 
Children under 6 living at home 
 Yes 

 
48.6 

 
51.4 

 No 30.1 69.9 
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Figure 18 
Q10A Ratings of Recreational Programs 

(n=126) 
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Table 29 
Ratings of Recreational Programs by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 57.9 47.7 53.2 52.7 37.5 32.6 
Good 38.9 48.5 45.9 44.5 58.6 54.7 
Fair 3.2 3.1 0.9 1.8 3.9 11.6 
Poor 0.0 0.8 0.0 0.9 0.0 1.2 

 
• Those who did participate were asked to rate the quality of the town’s recreational 

programs (see Figure 18 and Table 29).  Participants rated the town’s recreational 
programs quite favorable, with 57.9 percent responding “excellent” and 38.9 percent 
“good.”  The percentages for “excellent” ratings appear to have increased since 
2001. 
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Figure 19 
Q11 Ratings of Building Maintenance 

(n=373) 
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Table 30 
Ratings of Building Maintenance by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Well maintained 75.9 80.1 72.9 81.0 78.9 77.8 
Adequately maintained 22.8 19.4 25.3 16.9 20.6 22.2 
Not well maintained 1.3 0.5 1.9 2.1 0.5 0.0 

 
• The final question concerning parks asked respondents about building maintenance.  

As may be seen in Figure 19 and Table 30, virtually all of the respondents believe 
that buildings are either well (75.9 percent) or adequately (22.8 percent) maintained.  
These ratings are generally consistent with those of previous years (see Table 30). 

• Eighty-three percent of homeowners and 68.5 percent of renters indicated that town 
buildings were well maintained.  A smaller percentage of respondents with children 
under 6 living at home (61.1 percent) reported that town buildings were well 
maintained compared to respondents without children under 6 living at home (77.4 
percent). 

 



Survey Research Center, University of North Texas 
46

F. Waste Management 
 

Figure 20 
Q12A Missed Garbage Pick-Ups in Last Twelve Months 

(n=356) 
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Table 31 
Missed Garbage Pick-Ups by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Never missed 88.8 87.6 88.8 69.8 88.4 92.8 
Missed 1-2 times 9.0 10.8 8.4 22.4 7.3 5.2 
Missed 3-4 times 1.1 0.5 1.9 2.4 2.0 1.4 
Missed 5 or more times 1.1 1.0 0.9 5.4 2.3 0.6 

 
• Homeowners were asked if collectors ever missed picking up their trash in the past 

12 months.  As Figure 18 shows, 88.8 percent of respondents reported that garbage 
pick-ups were never missed. Nine percent reported that trash pick-up was missed 1-
2 times, and 1.1 percent reported that trash pick-up was missed 3 or more times.  
These findings are consistent with previous years’ findings (see Table 31). 
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Figure 21 
Q13A Satisfaction with Special Pick-Up 

(n=117) 
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Table 32 
Satisfaction with Special Pick-Up by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Very satisfied 93.2 89.7 96.7 88.9 89.2 81.1 
Satisfied 6.0 9.3 3.3 7.4 7.7 16.8 
Not satisfied 0.9 1.0 0.0 3.7 3.1 2.1 

 
• Respondents were asked whether within the past year they had called Addison’s 

Street Department for collection of brush, tree limbs, or any other large item and 30.9 
percent of the respondents reported that they had made such a request.  As shown 
in Figure 21 and Table 32, 99.2 percent of the respondents reported that they were 
either very satisfied (93.2 percent) or satisfied (6.0 percent) with the special pick-up.   

• As shown in Table 33, the percentages of respondents who called for a special pick-
up generally increased with age, income, and length of residence. Homeowners 
were more likely to have called than renters.  The percentages varied by education 
and employment status. 

 



Survey Research Center, University of North Texas 
48

Table 33 
Called for Special Pick-Up  
by Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
10.0 

 
90.0 

 1 to 5 years 20.4 79.6 
 6 to 10 years 44.8 55.2 
 More than 10 years 50.7 49.3 
Home ownership 
 Own 

 
56.1 

 
43.9 

 Rent 3.8 96.2 
Age 
 18 to 25 

 
6.7 

 
93.3 

 26 to 35 12.5 87.5 
 36 to 45 25.4 74.6 
 46 to 60 38.2 61.8 
 61 to 70 49.1 50.9 
 71 and over 37.8 62.2 
Employment status 
 Full- time 

 
25.2 

 
74.8 

 Part-time 43.5 56.5 
 Unemployed 15.4 84.6 
 Retired 47.1 52.9 
 Student 8.3 91.7 
 Homemaker 47.4 52.6 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 5.6 94.4 
 $25,001 to $50,000 14.5 85.5 
 $50,001 to $75,000 14.6 85.4 
 $75,001 to $100,000 44.2 55.8 
 Over $100,000 52.2 47.8 
Education 
 High school or less 

 
21.4 

 
78.6 

 Some college 21.4 78.6 
 College grad 38.2 61.8 
 Grad school/degree 32.6 67.4 
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Figure 22 
Q12B Ratings of Garbage Collection Days 

(n=342) 
 

61.1%

34.8%

3.2%
0.9%

0%

20%

40%

60%

80%

100%

Excellent Good Fair Poor

 
 

Table 34 
Ratings of Garbage Collection Days by Year 

 
 2003 

 
2001 1999 

Excellent 61.1 65.7 66.7 
Good 34.8 31.0 31.5 
Fair 3.2 2.3 1.4 
Poor 0.9 0.9 0.5 

 
• Respondents living in houses and duplexes were asked to rate the overall impact of 

garbage collection days of Monday and Thursday on their household waste disposal 
(see Figure 22 and Table 34). Sixty-one percent of the respondents rated the 
collection as “excellent” and 34.8 percent rated the collection as “good” for a 
combined excellent/good rating of 95.9 percent.  

• Ratings in 2003 were similar to ratings in 2001 and 1999. 
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Figure 23 
Q14A Participation in Recycling Program 

(n=187) 
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• Of the 187 respondents with a recycling program in their neighborhood, 85.6 percent 
reported that they participated in the program (see Figure 23).  This compares with 
95.4 percent in 2001, and 85.0 percent in 1999. 

• As shown in Table 35, the percentages of respondents with a recycling program in 
their neighborhood increased as age and income increased. Seventy-nine percent of 
homeowners had a program compared to 22.3 percent of renters.  Participation 
varied by employment status and education. 

• The percentages of the respondents who participated in the recycling program 
increased as age and length of residency increased and were higher among 
homeowners than renters (see Table 36).  Participation varied with education. 
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Table 35 
Recycling Program in Neighborhood  

by Selected Demographics 
 

 Percent Responding 
 Yes No 
Home ownership 
 Own 

 
78.8 

 
21.2 

 Rent 22.3 77.7 
Age 
 18 to 25 

 
38.5 

 
61.5 

 26 to 35 35.3 64.7 
 36 to 45 52.2 47.8 
 46 to 60 55.8 44.2 
 61 to 70 61.1 38.9 
 71 and over 65.0 35.0 
Employment status 
 Full- time 

 
48.3 

 
51.7 

 Part-time 69.6 30.4 
 Unemployed 24.0 76.0 
 Retired 63.5 36.5 
 Student 36.4 63.6 
 Homemaker 60.0 40.0 
Income 
 Under $10,000 

 
33.3 

 
66.7 

 $10,001 to $25,000 25.0 75.0 
 $25,001 to $50,000 36.8 63.2 
 $50,001 to $75,000 36.3 63.8 
 $75,001 to $100,000 51.0 49.0 
 Over $100,000 77.3 22.7 
Education 
 High school or less 

 
41.0 

 
59.0 

 Some college 35.6 64.4 
 College grad 58.5 41.5 
 Grad school/degree 61.8 38.2 
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Table 36 
Participate in Recycling Program By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
54.5 

 
45.5 

 1 to 5 years 84.5 15.5 
 6 to 10 years 87.0 13.0 
 More than 10 years 93.3 6.7 
Home ownership 
 Own 

 
90.5 

 
9.5 

 Rent 66.7 33.3 
Age 
 18 to 25 

 
50.0 

 
50.0 

 26 to 35 83.3 16.7 
 36 to 45 77.1 22.9 
 46 to 60 94.8 5.2 
 61 to 70 81.3 18.8 
  71 and over 96.2 3.8 
Education 
 High school or less 

 
56.3 

 
43.8 

 Some college 93.8 6.3 
 College grad 86.6 13.4 
 Grad school/degree 87.3 12.7 
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Figure 24 
Q14B Ratings of Recycling Program 

(n=158) 
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Table 37 
Ratings of Recycling Program by Year 

 
 2003 2001 

 
1999 1997 1995 

Excellent 57.6 61.1 48.9 59.8 49.1 
Good 37.3 33.2 44.1 35.7 41.6 
Fair 5.1 5.3 6.5 2.5 6.2 
Poor 0.0 0.5 0.5 2.0 3.1 
 
• Respondents’ ratings of the recycling program are presented in Figure 24 and Table 

37.  Ninety-five percent of the respondents rated the program as “excellent” (57.6 
percent) or “good” (37.3 percent).   

• Sixty-two percent of the homeowners rated the program as “excellent” compared to 
32.0 percent of the renters.  Seventy-two percent of the female respondents rated 
the recycling as “excellent” compared to 40.3 percent of the male respondents. 
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Figure 25 
Q12C Ratings of Recycling Collection Days 

(n=187) 
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Table 38 
Ratings of Recycling Collection Days by Year 

 
 2003 

 
2001 

Excellent 67.9 63.2 
Good 30.5 33.2 
Fair 1.6 2.6 
Poor 0.0 1.0 

 
• Respondents were also asked to rate the overall impact of the recycling collection 

day (Monday) on their household waste disposal (see Figure 25).  Sixty-eight percent 
of the respondents rated the impact as “excellent” and 30.5 percent rated it as “good” 
for a combined excellent/good rating of 98.4 percent. 
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G. Emergency Services 
Figure 26 

Q15 Addison Police Service Compared to Other Communities 
(n=377) 
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Table 39 
Addison Police Service by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Better 87.3 83.8 81.9 87.3 83.1 85.2 
Same 11.4 15.4 17.4 12.5 16.4 14.0 
Worse 1.3 0.8 0.8 0.3 0.5 0.8 

 
• As shown in Figure 26, when asked to rate police services compared to other cities, 

87.3 percent of the respondents reported the service was better.  These ratings have 
been consistently favorable over time (see Table 39). The percentages of the 
respondents who rated Addison police services as better increased as the length of 
residency increased:  3 to 12 months (78.8 percent), 1 to 5 years (82.2 percent), 6 to 
10 years (93.3 percent), and more than 10 years (97.1 percent).  Ninety-four percent 
of homeowners and 80.1 percent of renters reported that Addison police services 
were better compared to other cities. 

• Ten percent of the respondents reported that they had been a crime victim or witness 
to a crime in the past 12 months.  Of those, 89.5 percent indicated that they reported 
the crime to the police.  As shown in Table 40, 13.5 percent of renters and 6.0 
percent of homeowners reported they had been a crime victim or witness in the past 
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12 months.  The percentages of the respondents who reported being a crime victim 
or witness in the past 12 months were higher among respondents age 45 and 
younger.  Respondents with children under 12 living at home were more likely to 
report being a crime victim or witness compared to respondents without children 
under 12 living at home. 

 
Table 40 

Crime Victim or Witness to Criminal Activity in the Past 12 Months 
By Selected Demographics 

 
 Percent Responding 
 Yes No 
Home ownership 
 Own 

 
6.0 

 
94.0 

 Rent 13.5 86.5 
Age 
 18 to 25 

 
16.1 

 
83.9 

 26 to 35 16.9 83.1 
 36 to 45 15.5 84.5 
 46 to 60 5.4 94.6 
 61 to 70 6.5 93.5 
 71 and over 0.0 100.0 
Children under 6 living at home 
 Yes 

 
18.9 

 
81.1 

 No 8.8 91.2 
Children age 6 to 12 living at home 
 Yes 

 
26.3 

 
73.7 

 No 8.9 91.1 
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Figure 27 
Q17A Addison Fire Services Compared to Other Communities 

(n=51) 
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Table 41 
Ratings for Addison Fire Service by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Better 66.7 79.5 72.5 65.9 66.7 66.9 
Same 33.3 20.5 25.0 34.1 33.0 32.7 
Worse 0.0 0.0 2.5 0.0 0.3 0.4 

 
• Fifteen percent of the respondents reported that they had used fire department 

services in cities other than Addison. Students (36.4 percent) were more likely to 
report they had used fire services in another city compared to respondents with other 
employment status:  retired (24.0 percent), employed part-time (16.0 percent), 
employed full-time (11.4 percent), unemployed (10.3 percent), and homemaker (5.0 
percent).  The percentages of the respondents who reported using fire services in 
another community decreased as education increased, ranging from a high of 22.7 
percent for respondents with a high school education or less to a low of 9.2 percent 
of respondents with graduate school experience. 

• Respondents who had used fire department services in other cities were asked if 
they thought fire services in Addison were better, the same or worse (see Figure 27 
and Table 41).  Two-thirds (66.7 percent) of the respondents who had used other 
services thought that Addison’s fire services were “better,” and 33.3 percent thought 
they were the “same.”   Eighty percent of homeowners and 47.6 percent of renters 
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reported that Addison’s fire services were better than those in other communities.  
Female respondents (80.6 percent) were more likely to report that Addison’s fire 
services were “better” than male respondents (45.0 percent). 
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Table 42 
Q18A Ratings of Ambulance Service by Year 

(n=41) 
 

 2003 2001 1999 1997 1995 1992 
 

Excellent 92.7 86.2 78.1 80.0 84.0 64.7 
Good 7.3 13.8 21.9 16.0 16.0 23.5 
Fair 0.0 0.0 0.0 4.0 0.0 5.9 
Poor 0.0 0.0 0.0 0.0 0.0 5.9 

 
• Only 10.3 percent of the respondents reported having called for an ambulance during 

the past year.  Of those calling for an ambulance, 92.7 percent rated the ambulance 
service as “excellent” and 7.3 percent rated it as “good” (see Table 42).   

• Older respondents were more likely to have called for an ambulance than younger 
respondents:  18 to 25 (3.2 percent), 26 to 35 (1.3 percent), 36 to 45 (14.1 percent), 
46 to 60 (10.7 percent), 61 to 70 (17.7 percent), and 71 and over (14.6 percent).  The 
percentages of the respondents who called for an ambulance varied with 
employment status:  homemaker (20.0 percent), employed part-time (20.0 percent), 
retired (17.3 percent), unemployed (10.3 percent), student (8.3 percent) and 
employed full-time (5.9 percent). 
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H. Code Enforcement 
 

Figure 28 
Q19 Ratings of Zoning Ordinance 

(n=358) 
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Table 43 
Ratings of Zoning Ordinance by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 36.9 39.1 35.8 35.9 29.1 29.9 
Good 52.8 51.4 51.3 50.8 52.4 50.7 
Fair 9.2 8.2 10.0 11.2 14.7 15.5 
Poor 1.1 1.4 2.9 2.1 3.9 3.8 

 
• Respondents were asked to rate Addison’s zoning efforts.  As indicated in Figure 28 

and Table 43, a majority of respondents (52.8 percent) rated zoning as “good” and 
36.9 percent of the respondents rated zoning as “excellent.” 

• Homeowners had higher “excellent” ratings (46.8 percent) than renters (25.9 
percent).  
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Figure 29 
Q20 Ratings of Sign Regulation 

(n=393) 
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Table 44 
Ratings of Sign Regulation by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 52.4 44.7 41.8 42.3 38.6 44.5 
Good 42.2 47.0 48.2 50.5 50.4 44.0 
Fair 4.8 7.4 8.2 6.3 9.5 9.9 
Poor 0.5 1.0 1.8 1.0 1.5 1.6 

 
• Respondents were asked to rate sign regulation (see Figure 29 and Table 44).  The 

largest percentage (52.4 percent) thought the town’s regulation of signs was 
“excellent,” followed by 42.2 percent who thought regulation was “good.”  The 
“excellent” ratings appear to have increased since 2001. 
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I. Animal Control 
 

Figure 30 
Q23 Ratings of Animal Control 

(n=344) 
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Table 45 
Ratings of Animal Control by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 44.5 37.5 36.5 42.2 29.8 30.3 
Good 41.3 50.5 49.0 36.7 46.5 50.5 
Fair 9.9 9.0 11.0 12.7 16.7 12.5 
Poor 4.4 3.0 3.6 8.4 7.0 6.4 

 
• Forty-five percent of the respondents rated the animal control program as “excellent,” 

and 41.3 percent rated the service as “good,” for a combined positive rating of 85.8 
percent (see Figure 30 and Table 45).  Homeowners (51.7 percent) were more likely 
than renters (37.1 percent) to rate the animal control program as excellent.  A greater 
percentage of respondents with children age 6 to 12 living at home (76.5 percent) 
rated the animal control program as excellent compared to respondents without 
children age 6 to 12 living at home (42.8 percent). 
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Figure 31 
Q24 Ratings of Clean-Up after Pets 

(n=388) 
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• When respondents were asked if pet owners do an excellent, good, fair or poor job of 
cleaning up after their pets in public places, half of the respondents reported that pet 
owners did an excellent (10.6 percent) or good (39.9 percent).  One-third (34.3 
percent) answered “fair” and 15.2 percent said “poor” (see Figure 31).  This question 
was added to the survey instrument for the first time in 2003. 

• Fifteen percent of homeowners and 6.2 percent of renters said that pet owners did 
an excellent job cleaning up after their pets in public places. 
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J. Need for Improvement in Services 
Table 46A 

Q21 Citizen Ratings of Selected Services 
 

Service 
 

Much Some No 

Library Services    
 2003 (n=312) 5.4 13.1 81.4 
 2001 (n=326) 4.6 12.6 82.8 
 1999 (n=334) 11.4 18.3 70.4 
 1997 (n=296) 8.8 19.3 72.0 
 1995 (n=317) 13.9 19.6 66.6 
 1992 (n=262) 7.3 19.8 72.9 
Street Maintenance    
 2003 (n=398) 1.0 27.4 71.6 
 2001 (n=399) 2.5 23.8 73.7 
 1999 (n=399) 2.0 31.8 66.2 
 1997 (n=406) 3.0 24.4 72.7 
 1995 (n=393) 3.3 32.3 64.4 
 1992 (n=371) 1.6 25.9 72.5 
Garbage Collection    
 2003 (n=370) 1.9 14.9 83.2 
 2001 (n=378) 0.5 18.3 81.2 
 1999 (n=369) 3.3 20.9 75.9 
 1997 (n=374) 3.5 19.5 77.0 
 1995 (n=359) 1.7 20.9 77.4 
 1992 (n=333) 1.5 12.6 85.9 
Recreation Services    
 2003 (n=368) 2.2 12.0 85.9 
 2001 (n=369) 3.3 18.2 78.6 
 1999 (n=374) 2.4 19.3 78.3 
 1997 (n=367) 1.4 15.0 83.7 
 1995 (n=358) 2.5 22.6 74.9 
 1992 (n=336) 2.7 19.0 78.3 
Code Enforcement    
 2003 (n=341) 3.2 14.7 82.1 
 2001 (n=344) 2.0 15.7 82.3 
 1999 (n=358) 3.1 18.2 78.8 
 1997 (n=361) 2.5 13.6 83.9 
 1995 (n=340) 5.3 20.6 74.1 
 1992 (n=285) 3.9 14.0 82.2 

 
• In the first question, all respondents were asked whether “much,” “some,” or “no 

improvement” was needed for each of 11 services.  These questions were asked of 
all respondents regardless of whether they had used a service. The second question 
asked respondents to indicate what the needed improvement was for each service 
identified as needing “much improvement.”   
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Library Services 

• As shown in Table 46A, 5.4 percent of the respondents said the library needed much 
improvement, and 13.1 percent said the library needed some improvement. 

• A greater percentage of female respondents (8.4 percent) reported “much 
improvement” than male respondents (2.5 percent). 

• The most common reason for “much improvement” was that Addison “needed its 
own library.” 

Street Maintenance 

• Twenty-seven percent of the respondents said that street maintenance needed some 
improvement, and 1.0 percent reported street maintenance needed much 
improvement. 

• The most common reasons given for “much improvement” was for the improvement 
of potholes. 

Garbage Collection 

• Fifteen percent of the respondents said that garbage collection needs some 
improvement, and 1.9 percent reported it needs much improvement. 

• The most common reasons given for “much improvement” were to pick up trash 
more often and install more dumpsters. 

Recreation Services 

• Twelve percent of the respondents said that recreation services need some 
improvement, and 2.2 percent reported that recreation services need much 
improvement. 

• The most common reason given for “much improvement” is that there needs to be 
extended hours for certain facilities. 

Code Enforcement 

• Fifteen percent of the respondents said that code enforcement needs some 
improvement, and 3.2 percent reported code enforcement needs much improvement. 

• The most common reason given for “much improvement” was code violations at 
various apartment complexes. 
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Table 46B 
Q21 Citizen Ratings of Selected Services 

 
Service 
 

Much Some No 

Water Services    
 2003 (n=391) 3.1 10.5 86.4 
 2001 (n=393) 2.8 11.7 85.5 
 1999 (n=387) 3.6 14.7 81.7 
 1997 (n=391) 3.3 11.8 84.9 
 1995 (n=373) 3.8 13.9 82.3 
 1992 (n=340) 3.2 6.5 90.3 
Parks    
 2003 (n=374) 1.3 16.0 82.6 
 2001 (n=368) 4.1 16.3 79.6 
 1999 (n=373) 2.1 17.4 80.4 
 1997 (n=351) 1.4 14.5 84.0 
 1995 (n=357) 3.6 23.2 73.1 
 1992 (n=327) 2.8 17.4 79.8 
Landscaping    
 2003 (n=397) 1.3 18.9 79.8 
 2001 (n=400) 2.3 16.0 81.8 
 1999 (n=398) 2.8 19.3 77.9 
 1997 (n=405) 2.0 13.8 84.2 
 1995 (n=392) 1.5 18.4 80.1 
 1992 (n=374) 1.1 12.0 86.9 
Police Protection    
 2003 (n=391) 1.3 7.9 90.8 
 2001 (n=383) 2.6 7.3 90.1 
 1999 (n=389) 2.1 12.9 85.1 
 1997 (n=397) 0.8 9.1 90.2 
 1995 (n=387) 1.6 9.8 88.6 
 1992 (n=360) 0.8 11.9 87.2 
Fire Protection    
 2003 (n=377) 0.3 5.8 93.9 
 2001 (n=367) 0.8 4.6 94.6 
 1999 (n=381) 1.0 10.0 89.0 
 1997 (n=375) 0.5 4.8 94.7 
 1995 (n=357) 1.1 8.7 90.2 
 1992 (n=318) 0.3 8.5 91.2 
Ambulance Services    
 2003 (n=348) 0.0 4.6 95.4 
 2001 (n=325) 0.3 4.6 95.1 
 1999 (n=352) 0.6 8.5 90.9 
 1997 (n=331) 0.3 4.2 95.5 
 1995 (n=317) 0.9 6.6 92.4 
 1992 (n=239) 0.4 6.7 92.9 
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Water Service 

• Eleven percent of the respondents said that water service needs some improvement, 
and 3.1 percent reported water service needs much improvement (see Table 46B). 

• The most common reasons given for “much improvement” was the taste and/or smell 
of the water and the lack of enough water pressure. 

Parks 

• Sixteen percent of the respondents reported that parks need some improvement, 
and 1.3 percent reported parks need much improvement 

• The most common reason given for “much improvement” was the lack of fountains  

Landscaping 

• Nineteen percent of the respondents said that landscaping needs some 
improvement, and 1.3 percent reported that landscaping needs much improvement. 

• The most common reason given for “much improvement” was that more landscaping 
was needed. 

Police Protection 

• Eight percent of the respondents indicated that police protection needs some 
improvement, and 1.3 percent reported that police protection needs much 
improvement.   

• “More patrolling” (especially ticketing of speeders) was given as a reason for police 
services needing much improvement. 

Fire Protection 

• Six percent of the respondents indicated that fire protection needs some 
improvement, and 0.3 percent reported fire protection needs much improvement. 

• The only comment given for fire protection needing much improvement was, “more 
firemen on the job needed, need to be better paid.” 

Ambulance Service 

• Five percent of the respondents indicated that ambulance service needs some 
improvement and 0.0 percent reported ambulance service needs much 
improvement. 
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vi. town administration 
 

Table 47 
Q27 Contact with Town Officials by Year 

 
Had Contact 2003 2001 1999 1997 1995 1992 

 
Yes 35.3 31.1 34.8 22.0 42.0 43.0 
No 64.7 68.9 65.3 78.0 58.0 57.0 

 
• Thirty-one percent of the respondents had contact with town officials in the last year 

(see Table 47). 

• As shown in Table 48, respondents who were homeowners were most likely to 
contact town officials.  The likelihood of contacting town officials also increased with 
age, income, education, and length of residence. 

 

Table 48 
Contact with Town Officials by Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
16.7 

 
83.3 

 1 to 5 years 32.2 67.8 
 6 to 10 years 37.8 62.2 
 More than 10 years 50.7 49.3 
Home ownership 
 Own 

 
52.8 

 
47.2 

 Rent 18.0 82.0 
Age 
 18 to 25 

 
6.5 

 
93.5 

 26 to 35 19.5 80.5 
 36 to 45 38.0 62.0 
 46 to 60 49.5 50.5 
 61 to 70 48.4 51.6 
 71 and over 22.0 78.0 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 23.8 76.2 
 $25,001 to $50,000 28.2 71.8 
 $50,001 to $75,000 27.6 72.4 
 $75,001 to $100,000 42.6 57.4 
 Over $100,000 46.3 53.7 
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 Percent Responding 
 Yes No 
Education 
 High school or less 

 
22.2 

 
77.8 

 Some college 28.7 71.3 
 College grad 39.1 60.9 
 Grad school/degree 42.9 57.1 
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Table 49 
Q27A Person Contacted 

(n=136) 
 

Person Contacted Percentage 
Responding  

Police 18.4 
Parks and Recreation 16.2 
Garbage Collection/large item pick up/recycle 10.3 
City Manager 8.8 
Animal Control 8.8 
Mayor or Council 7.4 
Water Department 7.4 
Street maintenance 5.1 
Planning and Zoning 4.4 
Health Department 3.7 
Fire 2.2 
Tax Office 2.2 
Inspections 1.5 
Other 3.7 

 
Table 50 

Q27B/Q27C Results of Contact with the Town by Year 
 

 Percent Responding Yes 
 2003 2001 1999 1997 1995 1992 

 
Q27B Satisfied with 

results of contact 
 

81.6 
 

83.6 
 

86.1 
 

79.8 
 

84.5 
 

79.7 
Q27C Person contacted 

courteous/helpful 
 

96.4 
 

96.7 
 

95.6 
 

96.6 
 

91.6 
 

89.4 
 
• As shown in Table 49, the police department was the most common town contact 

(18.4 percent) followed by parks and recreation (16.2 percent), the garbage 
collection department (10.3 percent), the city manager (8.8 percent), the animal 
control department (8.8 percent), and the mayor or town council (7.4 percent). 

• Those who contacted the town were then asked whether the results of the contact 
were satisfactory, and if the individuals contacted were courteous and helpful (see 
Table 50).  The majority of respondents (81.6 percent) were satisfied with the results 
of their contact.  A large majority (96.4 percent) thought the person or persons they 
dealt with were courteous and helpful.  These findings appear to be consistent with 
those of previous years. 

• A larger percentage of homeowners (89.5 percent) were satisfied with the results of 
their contact compared to renters (58.3 percent). 
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Figure 32 
Q28 Ratings of Town Management 

(n=391) 
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Table 51 
Ratings of Town Management by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 53.7 53.2 54.0 53.0 41.2 32.0 
Good 42.5 43.7 41.7 44.4 52.6 54.9 
Fair 3.3 2.3 3.8 2.0 3.9 10.0 
Poor 0.5 0.8 0.5 0.5 2.3 3.1 

 
• Respondents were asked to rate how well Addison was managed (see Figure 32 and 

Table 51).  This year as in 2001, the percentage of “excellent” ratings were the 
largest portion of the responses (53.7 percent).  Forty-three percent of the 
respondents rated town management as good. 
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VII. citizen information 

A. News Sources 
 

Figure 33 
Q29 Get Enough Information about Addison 

(n=396) 
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Table 52 
Get Enough Information about Addison by Year 

 
 2003 2001 

 
1999 1997 1995 

Yes 76.0 78.7 78.5 78.2 67.6 
No 24.0 21.3 21.5 21.8 32.4 
 
• Respondents were asked if they thought they got enough information about issues 

and problems facing the town.  As shown in Figure 33 and Table 52, 76.0 percent 
said they received enough information. 

• The percentages of the respondents who reported that they received enough 
information about the town increased as age increased (see Table 53).  
Respondents with children under 6 and between 13 and 18 were less likely to report 
that they received enough information about the town than respondents without 
children of these ages.  Eighty percent of male respondents and 71.9 of female 
respondents reported that they received enough information about the town.  
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Table 53 
Get Enough Information about Addison  

By Selected Demographics 
 

 Percent Responding 
 Yes  No 
Age 
 18 to 25 

 
71.0 

 
29.0 

 26 to 35 70.1 29.9 
 36 to 45 72.5 27.5 
 46 to 60 75.0 25.0 
 61 to 70 78.3 21.7 
 71 and over 95.1 4.9 
Children under 6 living at home 
 Yes 

 
62.2 

 
37.8 

 No 77.4 22.6 
Children 13 to 18 living at home 
 Yes 

 
55.6 

 
44.4 

 No 77.0 23.0 
Gender 
 Female 

 
71.9 

 
28.1 

 Male 80.2 19.8 
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Figure 34 
Q31 Source of News about Addison 

(n=390) 
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Table 54 
Source of News about Addison by Year 

 
 2003 2001 

 
1999 1997 1995 

Inside Addison 46.4 46.0 52.9 48.4 34.9 
Accolade 23.8 26.9 23.8 27.0 19.1 
Morning News 15.6 17.6 9.9 13.2 19.1 
www.addisontexas.net 3.8 n.a. n.a. n.a. n.a. 
www.ci.addison.tx.us 2.6 n.a. n.a. n.a. n.a. 
Northwest Morning News 2.1 2.6 8.9 7.0 22.2 
None 5.6 6.9 4.6 4.2 4.7 

 
• To ascertain where Addison residents obtained most of their information about the 

town, respondents were read a list of sources and asked to name the one that 
provided them the most Addison news.  As Figure 34 and Table 54 indicate, 46.4 
percent of the respondents named Inside Addison, followed by the Accolade (23.8 
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percent), and the Dallas Morning News (15.6 percent).  Smaller percentages of the 
respondents obtained most of their information about the town from 
www.addisontexas.net (3.8 percent), www.ci.addison.tx.us (2.6 percent), and the 
Northwest Morning News (2.1 percent).   

• While both female (47.7 percent) and male respondents (45.0 percent) read Inside 
Addison in fairly equal percentages, female respondents were more likely to read the 
Accolade (28.1 percent) and less likely to read the Dallas Morning News (10.6 
percent).  Male respondents were more likely to read the Dallas Morning News (20.9 
percent) and less likely to read the Accolade (19.4 percent).  Forty-nine percent of 
renters reported reading the Inside Addison newsletter compared to 44.3 percent of 
homeowners.  Homeowners (30.4 percent) were more likely than renters (17.3 
percent) to report reading the Accolade.   

• Respondents were asked if Inside Addison was useful in providing information about 
Addison, and 89.5 percent of the respondents said that the newsletter was useful.  
Respondents without children under age 6 (91.0 percent) or between ages 6 and 12 
(90.3 percent) living at home were more likely to report that Inside Addison is useful 
in providing information about Addison than respondents with children under age 6 
(75.7 percent) or between ages 6 and 12 (72.2 percent). 
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Figure 35 
Q41 Have Personal Computer at Home 

(n=400) 
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Table 55 
Have Personal Computer at Home by Year 

 
 2003 2001 

 
Yes 88.5 86.1 
No 11.5 13.9 

 
• When asked if they had a personal computer at home, 88.5 percent of the 

respondents reported that they did have a home computer (see Figure 35 and Table 
55). 

• As shown in Table 56, homeowners were more likely than renters to have a home 
computer.  Percentages decreased as age increased and generally increased as 
income increased. 

• Of the group with a home computer, 96.0 percent also had Internet access. Of all 
respondents in the sample, 84.8 percent had Internet access. 
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Table 56 
Home Personal Computer by Selected Demographics 

 
 Percent Responding 
 Yes No 
Home ownership 
 Own 

 
92.5 

 
7.5 

 Rent 84.5 15.5 
Age 
 18 to 25 

 
83.9 

 
16.1 

 26 to 35 97.4 2.6 
 36 to 45 90.1 9.9 
 46 to 60 91.1 8.9 
 61 to 70 83.9 16.1 
 71 and over 70.7 29.3 
Income 
 Under $10,000 

 
80.0 

 
20.0 

 $10,001 to $25,000 42.9 57.1 
 $25,001 to $50,000 87.1 12.9 
 $50,001 to $75,000 94.3 5.7 
 $75,001 to $100,000 94.4 5.6 
 Over $100,000 94.7 5.3 
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Figure 36 
Q32 Aware of Addison Web Site (www.ci.addison.tx.us) 

(n=399) 
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Table 57 
Aware of Addison Web Site by Year 

 
 2003 2001 1999 

 
Yes 54.1 51.0 37.8 
No 45.9 49.0 62.2 

 
• When asked if they were aware of Addison’s web site for residents and local 

businesses, 51.0 percent of the respondents reported that they were aware (see 
Figure 36 and Table 57). This shows a steady increase from 1999 when 37.8 percent 
of the respondents reported that they were aware of Addison’s web site. 

• As shown in Table 58, awareness of Addison’s web site increased as education 
increased, varied with income, and was greatest among respondents age 46 to 60. 
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Table 58 
Aware of Addison Web Site by Selected Demographics 

 
 Percent Responding 
 Yes  No 
Age 
 18 to 25 

 
48.4 

 
51.6 

 26 to 35 59.7 40.3 
 36 to 45 60.0 40.0 
 46 to 60 57.1 42.9 
 61 to 70 48.4 51.6 
 71 and over 31.7 68.3 
Education 
 High school or less 

 
40.0 

 
60.0 

 Some college 46.5 53.5 
 College grad 57.0 43.0 
 Grad school/degree 63.3 36.7 
Income 
 Under $10,000 

 
20.0 

 
80.0 

 $10,001 to $25,000 28.6 71.4 
 $25,001 to $50,000 61.2 38.8 
 $50,001 to $75,000 49.4 50.6 
 $75,001 to $100,000 61.1 38.9 
 Over $100,000 55.8 44.2 
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Figure 37 
Q32A Visited Addison Web Site (www.ci.addison.tx.us) 

(n=214) 
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Table 59 
Visited Addison Web Site by Year 

 
 2003 2001 

 
Yes 69.2 62.9 
No 30.8 37.1 

 
• Respondents who were aware of Addison’s web site were asked if they had ever 

visited the web site. As shown in Figure 37, 69.2 percent of respondents who were 
aware of the web site visited the web site.  

• Visiting the web site decreased with age:  18 to 25 (66.7 percent), 26 to 35 (78.3 
percent), 36 to 45 (78.6 percent), 46 to 60 (75.8 percent), 61 to 70 (56.7 percent), 
and 71 and over (7.7 percent). 

 

 



Survey Research Center, University of North Texas 
81

Figure 38 
Q33 Aware of Addison Web Site (www.addisontexas.net) 

(n=396) 
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• When asked if they were aware of Addison’s web site for entertainment, special 
events, hotels and restaurants, 43.4 percent of the respondents reported that they 
were aware (see Figure 38).   This is the first time this question has appeared in the 
survey instrument. 

• As shown in Table 60, awareness of Addison’s web site generally decreased as age 
and length of residency increased and varied with employment status. 

 
Table 60 

Aware of Addison Web Site (www.addisontexas.net) 
 By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
23.5 

 
76.5 

 1 to 5 years 50.3 49.7 
 6 to 10 years 41.1 58.9 
 More than 10 years 37.0 63.0 
Age 
 18 to 25 

 
38.7 

 
61.3 

 26 to 35 51.9 48.1 
 36 to 45 45.7 54.3 
 46 to 60 51.8 48.2 
 61 to 70 33.9 66.1 
 71 and over 22.5 77.5 
Employment status   
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 Percent Responding 
 Yes No 
 Full- time 47.2 52.8 
 Part-time 45.8 54.2 
 Unemployed 57.1 42.9 
 Retired 27.0 73.0 
 Student 33.3 66.7 
 Homemaker 50.0 50.0 
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Figure 39 
Q33A Visited Addison Web Site (www.addisontexas.net) 

(n=168) 
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• Respondents who were aware of Addison’s web site for entertainment were asked if 
they had ever visited the web site. As shown in Figure 39, 66.1 percent of 
respondents who were aware of the web site visited the web site.  

• As shown in Table 61, visiting the web site decreased with length of residence, and 
varied with employment status and income. 

 
Table 61 

Visited Addison’s Web Site (www.addisontexas.net) 
By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
87.5 

 
12.5 

 1 to 5 years 71.7 28.3 
 6 to 10 years 62.2 37.8 
 More than 10 years 41.7 58.3 
Employment status 
 Full- time 

 
70.4 

 
29.6 

 Part-time 54.5 45.5 
 Unemployed 87.5 12.5 
 Retired 50.0 50.0 
 Student 50.0 50.0 
 Homemaker 33.3 66.7 
Income 
 Under $10,000 

 
0.0 

 
100.0 
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 Percent Responding 
 Yes No 
 $10,001 to $25,000 28.6 71.4 
 $25,001 to $50,000 76.9 23.1 
 $50,001 to $75,000 69.0 31.0 
 $75,001 to $100,000 72.0 28.0 
 Over $100,000 69.7 30.3 
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Figure 40 
Q32B/Q33B Web Sites were Informative 
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• Respondents who had visited Addison’s respective web sites were asked if they or 

the member of their household had been able to find the information they needed.  
As shown in Figure 40, a large majority of the respondents who had visited the sites 
were able to find the information they needed.  These questions were new to the 
survey instrument in 2003. 

• Female respondents (94.6 percent) were more likely than male respondents (82.9 
percent) to report they found the information they needed on the 
www.ci.addison.tx.us web site. 
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Figure 41 
Q32C/Q33C Web Sites were Easy to Use 
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• Respondents who had visited Addison’s respective web sites were asked if they 

were easy to use.  As shown in Figure 41, over 90 percent of the respondents who 
visited the web sites found them very easy or easy to use.  These questions were 
added for the first time in 2003. 

• Visitors to www.ci.addison.tx.us who answered “not easy” gave several reasons:  the 
information they were seeking was not available on the web site (park bookings, 
airport financial information, and calendar of town council meetings); the navigation 
buttons did not say enough about where the links went; and there were too many 
levels to reach some information and a short cut was needed. 

 

 

 



Survey Research Center, University of North Texas 
87

Figure 42 
Q40 Attended a Town Meeting in Past Year 

(n=399) 
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Table 62 
Attended a Town Meeting in Past Year by Year 

 
 2003 2001 

 
1999 1997 1995 

Yes 17.0 14.4 10.2 12.5 20.0 
No 83.0 85.6 89.8 87.5 80.0 
 
• Survey respondents were asked whether they had attended a town meeting in the 

past year, and 17 percent reported that they had attended (see Figure 42 and Table 
62).   

• The percentages of respondents who had attended a town meeting generally 
increased by length of residence, age, income, and education (see Table 63).  A 
greater percentage of homeowners (27.6 percent) said they had been to a town 
meeting than renters (6.5 percent).  Respondents without children under 6 living at 
home (18.5 percent) were more likely to have attended a town meeting than 
respondents with children under 6 living at home (2.7 percent) 

• Ninety-four percent of respondents who had attended a town meeting indicated that 
the town meetings are a good method for the town to gain citizen input. 
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Table 63 
Attended a Town Meeting in Past Year  

by Selected Demographics 
 

 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
5.6 

 
94.4 

 1 to 5 years 11.1 88.9 
 6 to 10 years 30.8 69.2 
 More than 10 years 22.2 77.8 
Home ownership 
 Own 

 
27.6 

 
72.4 

 Rent 6.5 93.5 
Age 
 18 to 25 

 
3.2 

 
96.8 

 26 to 35 6.5 93.5 
 36 to 45 10.0 90.0 
 46 to 60 17.0 83.0 
 61 to 70 35.5 64.5 
 71 and over 22.0 78.0 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 4.8 95.2 
 $25,001 to $50,000 8.2 91.8 
 $50,001 to $75,000 12.6 87.4 
 $75,001 to $100,000 20.4 79.6 
 Over $100,000 28.7 71.3 
Education 
 High school or less 

 
6.7 

 
93.3 

 Some college 11.9 88.1 
 College grad 20.4 79.6 
 Grad school/degree 21.6 78.4 
Children under 6 living at home 
 Yes 

 
2.7 

 
97.3 

 No 18.5 81.5 
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B. Cable Television 
 

Figure 43 
Q26B Experienced Problem with Cable Reception in Past 6 Months 

(n=238) 
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Table 64 
Experienced Problem with Cable Reception in Past 6 Months by Year 

 
 2003 2001 

 
1999 1997 1995 

No problems 54.2 50.6 22.1 35.4 37.5 
1-2 times 19.7 12.9 16.2 19.2 24.0 
3-5 times 16.0 13.7 22.5 15.5 23.6 
5 or more times 10.1 22.9 39.1 29.9 15.0 

 
• Respondents were asked whether they had cable television in their homes, and 60.8 

percent said they did have cable service.  Two-thirds of homeowners (66.2 percent) 
and over half (55.5 percent) of renters had cable television in their home.  
Respondents with a high school education or less (79.5 percent) were more likely to 
have cable television in their home than respondents with higher levels of education:  
some college (56.4 percent), college grad (57.2 percent), and grad school/degree 
(60.8 percent).    

• AT&T Cable supplied service to 77.0 percent of the subscribers, and Charter 
Communications supplied 4.8 percent.  Eighteen percent subscribed to neither 
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service.  Homeowners (92.8 percent) were more likely than renters (58.1 percent) to 
subscribe to AT&T Cable.  Nearly one-third (32.4 percent) of renters subscribed to 
neither service compared to 6.4 percent of homeowners. 

• Respondents who had cable service were asked if they had experienced any service 
or reception problems in the past six months (see Figure 43 and Table 64).  The 
number of people reporting reception problems appears to have decreased since 
1999 (see Table 64). 

• When asked if they were generally satisfied with the cable service being offered in 
Addison, 77.5 percent reported they were satisfied (compared to 76.5 percent in 
2001,45.7 percent in 1999, 52.6 percent in 1997, 72.2 percent in 1995, and 75.8 
percent in 1992).  The percentages of the respondents who were satisfied with 
Addison cable service generally decreased as income increased, ranging from a high 
of 100.0 percent for respondents with under $10,000 annual income to a low of 64.6 
percent of respondents who earned over $100,000 annually. 
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viii. living in addison 

A. Special Events 
Figure 44 

Q37 Attended an Addison Special Event 
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• Respondents were asked whether they attended any of the 11 town-sponsored 
special events listed (see Figure 44 and Table 65).  Several of the events were 
attended by a majority of the respondents.  The percentage of respondents attending 
any of these events generally increased as the respondents’ income increased. 

Table 65 
Attendance at Special Events by Year 

Event 2003 2001 1999 1997 1995 1992 
 

Kaboom Town 73.8 75.3 57.5 51.8 54.1 57.1 
Taste of Addison 70.3 67.7 57.6 57.5 52.2 n.a. 
Oktoberfest 65.5 58.1 56.8 57.1 65.0 65.3 
Holiday Open House 22.6 17.5 20.8 n.a. n.a. n.a. 
July Jazz 22.3 n.a. n.a. n.a. n.a. n.a. 
Addison/UNT Jazz Fest 21.3 19.0 n.a. n.a. n.a. n.a. 
Shakespeare Festival 18.1 18.2 n.a. n.a. n.a. n.a. 
Big Daddy’s Day Weekend 

Cool Car Show 
 

10.1 
 

n.a. 
 

n.a. 
 

n.a. 
 

n.a. 
 

n.a. 
Run for the Children at       
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Event 2003 2001 1999 1997 1995 1992 
 

Oktoberfest 7.8 7.5 5.2 n.a. n.a. n.a. 
SpikeFest 6.8 10.5 8.7 10.1 7.7 n.a. 
Book Work Bash 6.8 n.a. n.a. n.a. n.a. n.a. 

 
• Kaboom Town was the event attended by the highest percentage of respondents 

with 73.8 percent reporting attendance.  Attendance was similar to that in 2001. As 
shown in Table 66, attendance varied by age and employment status.  Eighty-three 
percent of homeowners reported they attended Kaboom Town compared to 65.0 
percent of renters.  The percentages generally increased with length of residence, 
income, and education.  Respondents without children under 6 at home (75.2 
percent) were more likely to attend Kaboom Town than respondents with children 
under 6 living at home (59.5 percent). 

• Taste of Addison was next with 70.3 percent of respondents attending.  Attendance 
increased with length of residence, income and education, and varied with age and 
employment status  (see Table 67).  Three-quarters (76.5 percent) of homeowners 
and 64.0 percent of renters attended Taste of Addison. 

• Oktoberfest was next with 65.5 percent of respondents reporting attendance.  As 
shown in Table 68, attendance was most common among homeowners.  Attendance 
varied by age and employment status, and generally increased with length of 
residence, income, and education. 

• Holiday Open House was attended by 22.6 percent of the respondents.  Attendance 
generally increased with age and length of residence, and varied with employment 
status  (see Table 69).  Attendance was higher among homeowners, female 
respondents, respondents without children 13 to 18 living at home. 

• Twenty-two percent of the respondents reported attending the July Jazz event.  The 
percentages of the respondents who attended July Jazz generally decreased as age 
increased:  18 to 25 (19.4 percent), 26 to 35 (26.0 percent), 36 to 45 (28.2 percent), 
46 to 60 (26.8 percent), 61 to 70 (14.5 percent), and 71 and over (5.0 percent). 

• The Addison/UNT Jazz Fest was attended by 21.3 percent of respondents.  
Respondents without children under 6 living at home (22.6 percent) were more likely 
to attend the Addison/UNT Jazz Fest than respondents with children under 6 living at 
home (8.1 percent). 

• Eighteen percent of respondents attended the Shakespeare Festival (18.1 percent).  
Respondents without children under 6 living at home (19.4 percent) were more likely 
to attend the Shakespeare Festival than respondents with children under 6 living at 
home (5.4 percent). 

• Big Daddy’s Day Weekend Cool Car Show was attended by 10.1 percent of the 
respondents.  Thirteen percent of male respondents and 6.9 percent of female 
respondents reported attending this event. 

• Run for the Children at Oktoberfest was attended by 7.8 percent of the respondents.  
There were no statistically significant differences among demographic groups 
regarding attendance of this event. 

• Seven percent of the respondents attended SpikeFest.  There were no statistically 
significant differences among demographic groups regarding attendance of this 
event. 
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• Seven percent of the respondents attended the Book Work Bash.  There were no 
statistically significant differences among demographic groups regarding attendance 
of this event. 

• As a follow-up to the events attendance question, respondents were asked whether it 
was beneficial for the town to sponsor such special events, and 98.5 percent 
responded “yes.”  This compares to 98.0 percent in 2001, 96.5 percent in 1999, 96.3 
percent in 1997, 97.4 percent in 1995, and 95.6 percent in 1992. 

 

Table 66 
Attended Kaboom Town by Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
55.6 

 
44.4 

 1 to 5 years 71.9 28.1 
 6 to 10 years 76.9 23.1 
 More than 10 years 83.6 16.4 
Home ownership 
 Own 

 
82.5 

 
17.5 

 Rent 65.0 35.0 
Age 
 18 to 25 

 
48.4 

 
51.6 

 26 to 35 74.0 26.0 
 36 to 45 76.1 23.9 
 46 to 60 81.3 18.8 
 61 to 70 72.6 27.4 
 71 and over 68.3 31.7 
Employment status 
 Full- time 

 
76.7 

 
23.3 

 Part-time 80.0 20.0 
 Unemployed 55.2 44.8 
 Retired 73.3 26.7 
 Student 41.7 58.3 
 Homemaker 80.0 20.0 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 52.4 47.6 
 $25,001 to $50,000 69.4 30.6 
 $50,001 to $75,000 72.4 27.6 
 $75,001 to $100,000 87.0 13.0 
 Over $100,000 81.1 18.9 
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 Percent Responding 
 Yes No 
Education 
 High school or less 

 
60.0 

 
40.0 

 Some college 64.4 35.6 
 College grad 79.6 20.4 
 Grad school/degree 79.6 20.4 
Children under 6 living at home 
 Yes 

 
59.5 

 
40.5 

 No 75.2 24.8 
 

Table 67 
Attended Taste  of Addison By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
41.7 

 
58.3 

 1 to 5 years 71.4 28.6 
 6 to 10 years 73.6 26.4 
 More than 10 years 76.7 23.3 
Home ownership 
 Own 

 
76.5 

 
23.5 

 Rent 64.0 36.0 
Age 
 18 to 25 

 
54.8 

 
45.2 

 26 to 35 76.6 23.4 
 36 to 45 67.6 32.4 
 46 to 60 78.6 21.4 
 61 to 70 67.7 32.3 
 71 and over 56.1 43.9 
Employment status 
 Full- time 

 
73.7 

 
26.3 

 Part-time 68.0 32.0 
 Unemployed 58.6 41.4 
 Retired 64.0 36.0 
 Student 41.7 58.3 
 Homemaker 90.0 10.0 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 23.8 76.2 
 $25,001 to $50,000 69.4 30.6 
 $50,001 to $75,000 66.7 33.3 
 $75,001 to $100,000 79.6 20.4 
 Over $100,000 83.2 16.8 
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 Percent Responding 
 Yes No 
Education 
 High school or less 

 
48.9 

 
51.1 

 Some college 65.3 34.7 
 College grad 76.3 23.7 
 Grad school/degree 76.5 23.5 

 
 

Table 68 
Attended Oktoberfest By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
22.2 

 
77.8 

 1 to 5 years 63.3 36.7 
 6 to 10 years 78.0 22.0 
 More than 10 years 78.1 21.9 
Home ownership 
 Own 

 
73.0 

 
27.0 

 Rent 58.0 42.0 
Age 
 18 to 25 

 
22.6 

 
77.4 

 26 to 35 71.4 28.6 
 36 to 45 66.2 33.8 
 46 to 60 72.3 27.7 
 61 to 70 69.4 30.6 
 71 and over 58.5 41.5 
Employment status 
 Full- time 

 
67.8 

 
32.2 

 Part-time 72.0 28.0 
 Unemployed 41.4 58.6 
 Retired 66.7 33.3 
 Student 33.3 66.7 
 Homemaker 80.0 20.0 
Income 
 Under $10,000 

 
0.0 

 
100.0 

 $10,001 to $25,000 33.3 66.7 
 $25,001 to $50,000 67.1 32.9 
 $50,001 to $75,000 60.9 39.1 
 $75,001 to $100,000 68.5 31.5 
 Over $100,000 75.8 24.2 
Education 
 High school or less 

 
46.7 

 
53.3 

 Some college 53.5 46.5 
 College grad 71.7 28.3 
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 Percent Responding 
 Yes No 
 Grad school/degree 77.6 22.4 

Table 69 
Attended Holiday Open House By Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
0.0 

 
100.0 

 1 to 5 years 17.1 82.9 
 6 to 10 years 33.0 67.0 
 More than 10 years 35.6 64.4 
Home ownership 
 Own 

 
33.7 

 
66.3 

 Rent 11.5 88.5 
Age 
 18 to 25 

 
3.2 

 
96.8 

 26 to 35 9.1 90.9 
 36 to 45 11.3 88.7 
 46 to 60 32.1 67.9 
 61 to 70 33.9 66.1 
 71 and over 32.5 67.5 
Gender 
 Female 

 
28.2 

 
71.8 

 Male 16.8 83.2 
Employment status 
 Full- time 

 
17.8 

 
82.2 

 Part-time 32.0 68.0 
 Unemployed 10.3 89.7 
 Retired 40.5 59.5 
 Student 8.3 91.7 
 Homemaker 25.0 75.0 
Children 13 to 18 living at home 
 Yes 

 
0.0 

 
100.0 

 No 23.6 76.4 
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B. DART 
Figure 45 

Q39 Usage of DART Bus in the Past 6 Months 
(n=399) 
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Table 70 
Usage of DART Bus in the Past 6 Months by Year 

 
 2003 2001 

 
1999 1997 1995 

Weekly 3.0 3.5 3.5 2.2 2.5 
Monthly 1.3 1.5 2.0 1.5 2.0 
Once every 2 to 3 months 10.0 6.8 8.0 6.6 3.6 
Never 85.7 88.2 86.5 89.7 91.9 

 
• Respondents were also asked about the frequency of their use of Dallas Area Rapid 

Transit (DART) buses (see Figure 45).  Addison residents’ bus use has remained 
generally consistent since 1995 (see Table 70). 
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C. Addison Airport 
Figure 46 

Q35 Airport Noise 
(n=400) 
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Table 71 
Airport Noise by Year 

 
 2003 2001 

 
1999 1997 1995 

Not a problem 70.5 76.9 74.1 86.0 77.2 
Moderate problem 23.5 18.7 21.4 10.5 16.7 
Significant problem 6.0 4.5 4.5 3.4 6.1 
 
• Respondents were asked whether they considered the Addison Airport to be an 

important or unimportant asset to the town.  A significant majority (84.9 percent) 
responded that the airport was an important asset.  This finding has remained 
generally consistent since 1995:  87.0 percent in 2001; 87.8 percent in 1999; 87.8 
percent in 1997; and 86.8 percent in 1995. 

• A subsequent question asked whether noise from the airport was a significant 
problem, a moderate problem, or not a problem to residents (see Figure 46 and 
Table 71).  A large majority (70.5 percent) indicated that airport noise was “not a 
problem.”   
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D. Postal Service 
Figure 47 

Q36 Postal Service Compared to Other Communities 
(n=388) 
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Table 72 
Postal Service Compared to Other Communities by Year 

 
 2003 2001 

 
1999 1997 1995 

Better 26.5 24.3 22.2 12.1 11.3 
Same 68.6 68.5 63.1 73.6 69.6 
Worse 4.9 7.2 14.7 14.4 19.1 
 
• Respondents were asked to compare postal service in Addison to delivery in other 

communities.  As Figure 47 indicates, the majority of respondents (68.5 percent) 
thought postal service was the same in Addison as it was elsewhere, 7.2 percent 
thought it was worse, and 24.3 percent thought it was better.  These percentages 
appear to have improved since 1997 (see Table 72). 

• When respondents were asked to rate the maintenance of the Post Office on Airport 
Parkway, 89.9 percent said it was excellent (52.3 percent) or good (37.6 percent).  
Ninety-one percent of respondents without children age 6 to 12 living at home rated 
the maintenance of the Post Office on Airport Parkway as excellent or good 
compared to 76.4 percent of the respondents with children age 6 to 12 living at 
home. 
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E. Quality of Life 
Figure 48 

Q25 Ratings of Addison as a Place to Live 
(n=400) 
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Table 73 
Ratings of Addison as a Place to Live by Year 

 
 2003 2001 1999 1997 1995 1992 

 
Excellent 79.3 79.1 78.6 79.3 72.7 76.3 
Good 19.0 20.4 19.2 20.0 25.6 22.4 
Fair 1.8 0.5 2.2 0.5 1.5 1.1 
Poor 0.0 0.0 0.0 0.2 0.3 0.3 

 
• Respondents were asked how they rated Addison as a place to live.  As is evident in 

Figure 48, and as might be expected from the positive responses to previous 
questions, respondents appear to be very satisfied with Addison as a place to live. 

• A large majority (79.3 percent) rated Addison as an “excellent” place to live, followed 
by 20.4 percent who rated the town as “good.”  As Table 73 shows, Addison’s quality 
of life ratings have remained consistently high over the survey years.  Eighty-one 
percent of the respondents without children under 6 living at home rated the quality 
of life as “excellent,” 17.9 percent as “good,” and 1.1 percent as “fair.”  Sixty-two 
percent of the respondents with children under 6 living at home rated the quality of 
life as “excellent,” 29.7 percent as “good,” and 8.1 percent as “fair.” 
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Table 74 
Q47A Reasons Why Respondents Would Consider Leaving Addison by Year 

(n=87) 
 

Reason 2003 2001 1999 1997 1995 1992 
 

Cost/selection of housing  19.5 32.6 42.0 32.9 20.4 11.0 
Job relocation 17.2 17.7 14.8 21.5 26.5 15.8 
Buying/Building new home 14.9 n.a. n.a. n.a. n.a. n.a. 
Moving out of state 8.0 7.6 n.a. n.a. n.a. n.a. 
Closer to family 8.0 9.8 n.a. 6.3 n.a. n.a. 
Access to public schools 5.7 9.5 2.5 2.6 4.1 6.6 
Closer to job 4.6 4.3 1.2 7.5 2.0 n.a. 
Need more living space 4.6 n.a. n.a. n.a. n.a. n.a. 
Time for a change 4.6 n.a. n.a. n.a. n.a. n.a. 
Retirement 3.5 6.5 6.2 n.a. n.a. n.a. 
Unhappy at Apt Complex 3.5 n.a. n.a. n.a. n.a. n.a. 
Congestion 3.5 n.a. 9.9 2.6 6.1 n.a. 
High cost of living/taxes n.a 3.3 n.a. n.a. n.a. n.a. 
Move to smaller town n.a 1.1 14.8 10.1 2.0 n.a. 
Other 2.3 7.6 8.6 16.5 n.a. n.a. 

 
• As a follow-up, respondents were asked if they planned to remain in Addison, and 

82.0 percent responded “yes” (compared to 80.7 percent in 2001, 82.5 percent in 
1999, 84.1 percent in 1997, and 86.4 percent in 1995). 

• As shown in Table 75, a higher percentage of homeowners (91.7 percent) compared 
to renters (71.8 percent) said they would remain in Addison.  The percentages 
increased with age, length of residence, and education, and were higher among 
respondents without children under 6 living at home (85.0 percent).   

• As shown in Table 74, of those who thought they might leave, the most-mentioned 
reasons were the cost/selection of housing (19.5 percent), job relocation (17.2 
percent), and buying/building a new home (14.9 percent). 

• Respondents were asked if they would recommend Addison a good place to live to a 
friend or family member. Ninety-nine percent responded “yes.” 
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Table 75 
Plan to Remain in Addison by Selected Demographics 

 
 Percent Responding 
 Yes No 
Length of residence 
 3 to 12 months 

 
71.9 

 
28.1 

 1 to 5 years 77.9 22.1 
 6 to 10 years 85.2 14.8 
 More than 10 years 93.0 7.0 
Home ownership 
 Own 

 
91.7 

 
8.3 

 Rent 71.8 28.2 
Age 
 18 to 25 

 
67.9 

 
32.1 

 26 to 35 68.1 31.9 
 36 to 45 73.4 26.6 
 46 to 60 91.7 8.3 
 61 to 70 87.9 12.1 
 71 and over 92.5 7.5 
Education 
 High school or less 

 
83.3 

 
16.7 

 Some college 73.7 26.3 
 College grad 81.7 18.3 
 Grad school/degree 90.1 9.9 
Children under 6 living at home 
 Yes 

 
51.5 

 
48.5 

 No 85.0 15.0 
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ix. conclusions 
 

 The results of the 2003 Addison Citizen Survey once again indicate a high overall 
level of general citizen satisfaction with municipal services.  There is not one municipal 
service, town activity, or current issue that appears to emerge as a serious problem or 
concern.  Also noteworthy are the very small percentages found at the lower end of the 
various rating scales used. Furthermore, when asked to rate the need for improvement 
regarding 11 city services, less than 6 percent of the respondents stated that any service 
needed “much improvement.”  

 Addison citizens have positive perceptions of town services and administration.  
Ratings of town management in particular remain at a high level.  For the fourth survey 
year in a row, “excellent” ratings of town management (53.7 percent) were higher than 
“good” ratings (42.5 percent) for a combined excellent/good rating of 96.2 percent. 
Nearly 100 percent rated Addison as an excellent (79.3 percent) or good (19.0 percent) 
place to live.  

Several services appear to have shown increased usage or awareness in this 
year’s survey. For example, library usage in 2003 (39.1 percent used the library at least 
every several months) appears to have increased since 2001 (32.4 percent). A larger 
percentage of the respondents rated the WaterTower Theatre as excellent in 2003 (61.0 
percent) than in 2001 (54.4 percent).  The “excellent” ratings for the recreation 
equipment have increased to 74.3 percent in 2003 from 43.0 percent in 2001. The 
“excellent” ratings (57.9 percent in 2003) have also increased since 2001 (47.7 percent) 
for the recreation programs.  The excellent ratings for sign regulation have increased in 
2003 (52.4 percent) over 2001 (44.7 percent). Animal control also showed improvement 
in the “excellent” ratings (44.5 percent in 2003; 37.5 percent in 2001).  Visitation of 
Addison’s web site for residents and local businesses appears to have increased from 
62.9 percent of the respondents in 2001 to 69.2 percent of the respondents in 2003.  
The percentage of residents attending Oktoberfest also appeared to be higher in 2003 
(65.5 percent) than in 2001 (58.1 percent). 

Overall, findings from the 2003 Addison citizen survey show that residents have 
very favorable ratings of Addison as a place to live and appear to be quite supportive of 
the town and the direction being pursued by the council and staff. 
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appendix a: survey instrument 
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ADDISON CITIZEN SURVEY 2003 
 

Hello, my name is ___________ I’m calling from the Survey Research Center at the University of 
North Texas.  The Town of Addison is conducting a survey of its citizens and I would like to talk 
with any female/male age 18 or older.  (TO RESPONDENT) The Town is conducting a survey to 
determine how citizens rate Town services and to discover citizen attitudes on certain major issues 
facing the Town.  I want to stress that this survey is being conducted by the Town of Addison and 
not by a candidate for political office.  The questions that I want to ask you will take about 15 
minutes and your answers will be useful to the Town staff and council as they develop the budget 
for next year.  All of your answers will be kept confidential. This project has been reviewed by the 
UNT Committee for the Protection of Human Subjects. If you have any questions, please call 1-
800-687-7055.   

            
1.  First, how long have you lived in Addison?  (DO NOT READ RESPONSES WHEN 

ALL IN CAPS) 
    1.  LESS THAN 3 MONTHS (TERMINATE INTERVIEW) 
    2.  NO LONGER LIVE IN ADDISON (TERMINATE INTERVIEW) 
    3.  3 TO 12 MONTHS (ASK Q1A) 
    4.  1-5 YEARS (ASK Q1A)  
    5.  6-10 YEARS (ASK Q1A) 
    6.  MORE THAN 10 YEARS (ASK Q1A) 
    9.  NO RESPONSE/DON'T KNOW NR/DK (ASK Q1A) 
                

1A. Do you own your home or do you rent? 
             1.  Own 2.  Rent  9. NR/DK  
        
2.  I would like to ask you a question about streets in the Town. How would you rate the 

condition of street and road surfaces in Addison?  Would you rate them as excellent, 
good, fair, or poor? 

    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
        
3.  Does the Town sweep the streets often enough? 
    1. Yes                  2. No   9. NR/DK 
        
4.  Is the street lighting in your neighborhood adequate or inadequate? 
    1. Adequate           2. Inadequate 9.  NR/DK 
     
5.  The Town of Addison buys library cards for its residents so that they can use the 

Farmers Branch or Dallas Public Library.  How many times in the past year have you 
or members of your family used the Farmers Branch or Dallas Library?  Was the 
library used weekly, at least once a month, once every several months, or never? 

    1. Weekly  (ASK Q5a)             3. Every several months   (ASK Q5a) 
    2. Once a month (ASK Q5a)   4. Never (SKIP TO Q6) 

9. NR/DK 
 
5a.  Which of the two libraries, Farmer’s Branch or Dallas, were used most often, or were 
they both used about equally? 
 
 A.  Farmer’s Branch       B.  Dallas     C. Equally      9.  NR/DK 
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6.  Please tell me whether you or a member of your family have used any of the 

following parks in the past year. (IF YES TO ANY, ASK Q6A. IF NO TO ALL, SKIP 
TO Q7) 

                                                  YES      NO    NR/DK 
    a.  Town Park                           1         2       9 
    b.  Midway Meadows/Easement Park            1         2       9 
    c.  Dome Park                                  1         2       9 
    d.  Celestial Park                            1         2       9 
    e.  White Rock Jogging Trail                  1         2       9   
    f.  Quorum Park                                1         2       9 
    g.  Bosque Park      1 2 9  
    h.  North Addison Park     1 2 9 
    i.  Les Lacs (pronounced: La Locks)   1 2 9 
    j.  Athletic Club Park     1 2 9 
    k. Esplanade Park 
 
    6A. Regarding the parks in Addison: 
                                                          YES    NO    NR/DK 
        a. Are they well kept?                      1         2        9 
        b. Are there enough parks                  1         2        9 
        c. Do the parks provide the outdoor 
             opportunities you are interested in?          1         2        9  
         
7. Have you had an opportunity to attend an event in the Addison  Conference Center? 
   1.  Yes (ASK Q7A)             2.  No (SKIP TO Q8)    9. NR/DK 
         
   7A. Would you rate your overall experience at the Conference Center as excellent, 

good, fair, or poor? 
    1.  Excellent      2.  Good   3.  Fair   4.  Poor 9. NR/DK 

 
8. Have you or a member of your family attended a performance at the WaterTower 

Theatre in the past year? 
   1. Yes (ASK Q8A)           2. No (SKIP TO Q9)     9. NR/DK 
         
   8A. How would you rate your overall experience at the WaterTower Theatre?  Would 

you rate your experience as excellent, good, fair, or poor?  
1.  Excellent      2.  Good    3.  Fair   4.  Poor 9. NR/DK 

           
9. Are you a member of the Addison Athletic Club? 
    1. Yes (ASK Q9A-B)           2. No (SKIP TO Q10)   9. NR/DK 
 
    9A. How often do you go to the Athletic Club -- Daily, several times a week, monthly, 

or never? 
         1. Daily       2. Weekly      3. Monthly       4. Never    9. NR/DK 
 
    9B. Currently the Athletic Club is only open to people who live in Addison.  Do you 

think the club should be open to members of the Addison business community 
also? 

         1. Yes              2. No               9. NR/DK 
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10. Have you or a member of your family participated in any of the Town's recreational 

programs during the past year? 
    1.  Yes (ASK Q10A-C)           2. No (SKIP TO Q11) 
              
    10A. How would you rate the Town's recreational programs? Would you rate them as 

excellent, good, fair, or poor? 
1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 

 
     10B. Have you used the fitness equipment at the Athletic Club? 
 1. Yes (ASK Q10B.1) 2. No (SKIP TO Q10C) 
 

10B.1.  How would you rate the quality of the fitness equipment? 
1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. 

NR/DK 
 
    10C. Have you or a member of your family used the Trinity Christian Athletic Center 

in the past 12 months?                      
 1. Yes  2. No          9. NR/DK        
 
    10D. Have you used the tennis facilities at the Athletic Club in the past year? 
 1.  Yes (ASK Q10D.1)  2. No (SKIP TO Q11) 
 
 10D.1.  How often have you used the tennis facilities in the past year? 

2-3 times per week or more 
once per week  
several times per monthly 
about once a month 
several times in the past year 

 
11.  Now I would like to ask you about building maintenance.  Do you think that Town 

buildings are well maintained, adequately maintained, or not well maintained? 
    1.  Well maintained             3. Not well maintained   
    2.  Adequately maintained    9. NR/DK  
       
12. How would you rate the Town's maintenance of street medians, islands and rights-

of-way? Are medians, islands, and right-of-ways well maintained, adequately 
maintained, or not well maintained?  

    1. Well maintained               3. Not well maintained 
    2. Adequately maintained         9. NR/DK 
         
    12A. In the past 12 months, did collectors ever miss picking up your trash on the 

scheduled pick-up days?  IF YES ASK: About how many times did this happen? 
    1.  No, never missed           3.  Yes, 3-4 times 
    2.  Yes, 1-2 times               4.  Yes, 5 or more        9. NR/DK 

 
    12B. The Town garbage collection days are Monday and Thursday.  How would you 

rate the overall impact of garbage collection days on your household waste 
disposal? 

    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
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    12C.  (ASK ONLY OF NON-RENTERS) Town recycling pick up is Monday.  How 

would you rate the overall impact of the recycling collection days on your 
household waste disposal? 

    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
 
 
13. The Town has a private company picking up trash, but Addison's Street Department 

responds to individual requests for collection of brush, tree limbs, and other large 
items. In the past 12 months have you called the Town for a special pickup? 

    1. Yes (ASK Q13A)             2. No (SKIP TO Q14)       9. NR/DK 
 
    13A. Were you very satisfied, satisfied, or not satisfied with the service the Town 

provided in response to your pickup request? 
         1. Very satisfied   2. Satisfied     3. Not satisfied    9. NR/DK        
 
14. Is there a recycling program operating in your neighborhood? 
    1. Yes (ASK Q14A)          2. No (SKIP TO Q15)       9. NR/DK 
         
    14A. Do you participate in the recycling program? 
         1. Yes                     2. No                    9. NR/DK 
 
    14B. Would you rate the recycling program as excellent, good, fair, or poor?           

  1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
 
15. Now please think about emergency services in Addison.  Compared to police 

services in other communities, do you think Addison has better, about the same, or 
worse police service? 

     1. Better                2. Same 3. Worse 9. NR/DK 
         
16. Have you or has anyone in your household been a crime victim or a witness to any 

criminal activity that occurred in the Town of Addison within the past 12 months? 
     1.  Yes (ASK Q16A) 2.  No (SKIP TO Q17)  9.  NR/DK 
     
     16A. Was the crime or the witnessed criminal activity reported to the police? 
          1.  Yes     2.  No   9.  NR/DK   
         
17. Have you ever had to use fire service in a community other than Addison? 
          1.  Yes (ASK Q17A)  2.  No (SKIP to Q18)   9. NR/NR 
 
    17A. Do you think Addison has better, about the same, or worse fire service? 
     1. Better 2. Same         3. Worse    9. NR/DK  
         
18. Have you or anyone in your household called for a Addison ambulance during the 

past 12 months? 
     1.  Yes  (ASK Q18A) 2.  No (SKIP TO Q19)  9.  NR/DK  
 
     18A. How would you rate the ambulance service?  Would you rate it as excellent, 

good, fair, or poor? 
    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
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19. The Town of Addison regulates land use through zoning ordinances.  Would you rate 

Addison's zoning as excellent, good, fair, or poor?       
    1. Excellent   2. Good  3. Fair             4. Poor             9. NR/DK 

 
20. Addison also regulates the size, location, and visual characteristics of signs.  Would 

you rate the appearance of signs in the Town as excellent, good, fair, or poor?  
    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
21. We have talked about a number of Town services so far.  Now I am going to mention 

some of those services again.  After I mention each service please tell me whether 
that service needs much, some, or no improvement. 

                                  Much     Some   No      NR/DK 
    Garbage Collection        1      2         3            9 
    Street Maintenance        1          2         3            9 
    Library Services          1          2         3            9 
    Parks                      1          2         3            9 
    Recreational Services     1          2         3            9 
    Police Protection         1          2         3            9 
    Fire Protection           1          2         3            9 
    Ambulance Service         1          2         3            9 
    Code Enforcement          1          2         3            9 
    Landscaping               1          2         3            9 
    Water Service             1          2         3            9 

  
22. INTERVIEWER: FOR EACH SERVICE WHERE MUCH IMPROVEMENT IS 

NEEDED ASK:  You mentioned that _______ needs improvement?  Can you tell me 
what needs improving? 

         Service (list): 
         1. _________________________________________________________ 
         2. _________________________________________________________ 
         3. _________________________________________________________ 
         4. _________________________________________________________ 
 
23. How would you rate Addison's animal control program?  Would you rate it as 

excellent, good, fair, or poor? 
    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
 
24. Do you think that pet owners do an excellent, good, fair, or poor job of cleaning up 

after their pets in public places? 
    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
 
25. Generally, how do you rate Addison as a place to live? Is it excellent, good, fair, or 

poor? 
    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
 
26. Do you have cable television in your home? 
     1. Yes (ASK Q26 A, B, and C)   2.  No (SKIP TO Q27)  9.  NR/DK 
        
    26A. Is your cable service provided by  Charter Communication or AT&T Cable 

(formerly  TCI Cable)? 
           1.  Charter          2.  AT&T  9. NR/DK 
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     26B. Within the past 6 months have you experienced problems with cable service or 

reception:  
           1. 1-2 times  2. 3-5 times  3. 5 or more   4. No problems 9. NR/DK 
           
    26C. Are you generally satisfied  with the cable TV service presently being provided in 

the Town? 
             1.  Yes          2.  No      9.  NR/DK 
      
27. Now I would like to ask you about contacts you have had with Town officials.  Have 

you or a member of your household contacted the Town of Addison about a 
complaint, request for service, or for information in the past 12 months? 

     1.  Yes  (ASK Q27 A,B, and C)     2.  No (SKIP TO Q 28)  9. NR/DK 
        
     27A. Who in the Town did you contact, what person or office? 
          1. City manager               7. Police 
          2. Mayor or Council           8. Fire 
          3. Water Department         10. Parks and Recreation 
          4. Tax Office                11. Other, _______________ 
          5. Planning/Zoning          99. NR/DK 
          6. Inspections 
           
     27B. Were you generally satisfied with the results you got or not? 
          1.  Satisfied        2.  Not Satisfied        9.  NR/DK 
           
     27C. Were the people you contacted courteous and helpful when you called, or not? 
          1.  Yes, helpful     2.  No, not helpful     9.  NR/DK 
        
28. Generally, how would you rate the way the Town of Addison is managed?  Would 

you rate the way Addison is managed as excellent, good, fair, or poor? 
    1.  Excellent      2.  Good 3.  Fair  4.  Poor 9. NR/DK 
      
29. Do you think you get enough information about the issues and  problems facing the 

Town and its citizens? 
     1.  Yes                   2.  No              9. NR/DK   
        
30. Is Addison’s residents’ newsletter, Inside Addison useful to you in providing 

information about Addison? 
    1.  Yes                   2.  No              9.  NR/DK 
        
31. Do you get most of your news about Addison from the Inside Addison Newsletter, 

the Dallas Morning News, the Northwest Morning News, the Accolade, 
www.ci.addison.tx.us, or www.addisontexas.net? 

 
     1.Inside Addison Newsletter    5. www.ci.addison,tx.us     
     2. Morning News      6. www.addisontexas.net              
  
     3. Northwest Morning News 7. None of these 
     4. Accolade   9. NR/DK 
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32. Are you aware that Addison has a website for residents and local businesses  
    1.  Yes (ASK Q32A-C)                   2.  No (SKIP TO Q33)             9.  NR/DK 
 
    32A.  Have you or a member of your household visited Addison’s web site 

www.ci.addison.tx.us?  
 1.  Yes            2.  No              9.  NR/DK 
 
    32B.  Were you or your household member able to find the information that you 

needed on www.ci.addison.tx.us? 
1.  Yes  2.  No  9. NR/DK 

 
    32C. Did you find www.ci.addison.tx.us very easy to use, easy to use, or not easy to 

use? 
1.  Very easy  2. Easy    3. Not easy  9. NR/DK 
 
IF NOT EASY, ASK:  Please tell me why the site was not easy to use: 

 
33. Are you aware that Addison has a website for entertainment, special events, hotels 

and restaurants? 
     1.  Yes (ASK Q33A-C) 2.  No (SKIP TO Q34)             9.  NR/DK 
 
    33A.  Have you or a member of your household visited Addison’s web site 

www.addisontexas.net?  
    1.  Yes                     2.  No              9.  NR/DK 
 
    33B. Were you or your household member able to find the information that you needed 

on www.addisontexas.net? 
   1.  Yes  2.  No  9. NR/DK 

 
    33C. Did you find www.adddisontexas.net very easy to use, easy to use, or not easy to 

use? 
   1.  Very easy  2. Easy  3. Not easy  9. NR/DK 
   IF NOT EASY, ASK:  Please tell me why the site was not easy to use: 

 
34. Is the Addison Airport an important or unimportant asset to the Town? 
    1.  Important asset         2.  Unimportant asset           9. NR/DK 
      
35. Is airport noise a significant problem, a problem, or not a problem at your home?  
    1. Significant Problem   2. Problem     3. Not a Problem      9. NR/DK 
        
36. Compared to postal delivery in other communities, do you think  Addison has better, 

about the same, or worse postal delivery? 
    1.  Better          2.  About the same                3.  Worse   9. NR/DK 
 
    36a. How would you rate the maintenance of the Post Office on Airport Parkway? 
 1. Excellent   2. Good   3. Average   4. Poor 
 
37. Have you attended any of the following special events that Addison sponsors? 
Attended Event                                              YES    NO     NR/DK    
    a. Taste of Addison                     1          2        9 
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    b. Kaboom Town (July 3rd)               1          2        9 
    c. Oktoberfest                          1          2        9 
    d. Run for the Children at Oktoberfest  1 2 9 
    d. Spike Fest                           1          2        9 
    e. Holiday Open House                      1          2        9 
    f.  Town of Addison/UNT Jazz Fest  1 2 9 
   g. Shakespeare Festival    1 2 9 
   h. Big Daddy’s Day Weekend Cool Car Show       1          2          9     
   i.  Book Worm Bash    1 2 9 
   j. July Jazz      1 2 9 
 
38. Do you think it is beneficial for the Town and its citizens for Addison to sponsor such 

special events? 
     1.  Yes  2.  No    9.  NR/DK 
 
39. How often in the past six months have you ridden a Dallas Area Rapid Transit 

(DART) bus?  Have you ridden a DART bus once a week, once every 2-3 weeks, 
once a month, once every 2-3 months, or have you never ridden? 

    1. Weekly  2. Monthly 3. Once every 2-3 months  4. Never 9. 
NR/DK 
 
40. Have you attended a Town meeting in the past year? (REFERENCE IS TO A 

MEETING IN ADDISON) 
    1. Yes (ASK Q40A)         2. No (SKIP TO Q41)         9. NR/DK 
     
    40A. Do you think Town meetings are a good way for the Town to obtain citizen 
input? 
         1. Yes      2. No               9. NR/DK 
         
41. Do you have a personal computer at home? 
     1.  Yes (ASK Q41A) 2.  No (SKIP TO Q42)  9.  NR/DK 
 
    41A. Do you have Internet access at home? 
 1.  Yes  2.  No  9.  NR/DK 
 
42. Please tell me if you have any children living at home in the following age groups. 
            YES        NO       NR/DK 
    Less than 6 years old         1            2            9 
    6-12 years old                  1            2             9  
    13-18 years old                 1            2             9 
 
43.  Now for the last few questions, I would like to ask you several things about yourself 

so that we can develop a general profile of our sample. First of all, how old are you? 
     (INTERVIEWER: CODE RESPONSE INTO CORRECT CATEGORY) 
     1.  18 to 25                 4.  46 to 60 
     2.  26 to 35                 5.  61 to 70 
     3.  36 to 45                 6.  71 and over     9.  NR/DK               
 
44. Are you employed fulltime, part-time, presently unemployed, retired, or are you a 

student, or homemaker? 
    1.  Fulltime              3. Unemployed    5. Student 



Survey Research Center, University of North Texas 
113

    2.  Part-time             4. Retired        6. Homemaker    9. NR/DK 
 
45.  How many years of education have you completed? 
     1. 8 or less                5. 16, college grad 
     2. 9-11, some high school  6. 17 or more, grad school/degree 
     3. 12, high school grad     9. NR/DK 
     4. 13-15, some college 
   
46. I am going to read several different income categories.  Without telling me your exact 

income, into which category did your total household income for the past year fall? 
    1. Under $10,000    3. 25,001-50,000  5. 75,001-100,000 
    2. 10,001-25,000      4. 50,001-75,000     6. Over 100,000 9. 
DK/NR 
        
47. Looking ahead for the next several years, do you plan on remaining in Addison? 
     1. Yes (SKIP TO Q48)       2. No (ASK Q47A)       9. NR/DK  
        
     47A. What is the primary reason causing you to consider leaving Addison?   

1. Cost of housing     5.  Congestions   
2. Access to public schools  6.  Closer to job 
3. Job relocation   7.  Other, ________ 
4. Move to smaller town  9.  DK/NR 

 
48. Would you recommend Addison as a good place to live to a friend or family 
member? 
      1.  Yes  2.  No 
 

Thank you very much for your time and cooperation.  We believe that this project  
will help Town officials provide better services to all citizens. 

      
49.  INTERVIEWER: RECORD GENDER OF RESPONDENT 
      1.  Female   2.  Male    9.  NR/DK   
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Council Agenda Item: #R6  

 
SUMMARY: 
Council will have the first reading of an ordinance granting a franchise for TXU Gas 
Company and hold a public hearing. 
 
FINANCIAL IMPACT: 
The Town will receive the same fee under the new franchise as it did under the expired 
franchise: 4% of gross receipts. The amount included in the 2004 budget is $139,030. 
 
BACKGROUND: 
The Town enlisted the services of Clarence West, an attorney who is very familiar with 
right-of-way issues and who assisted the Town with its ROW ordinance, to negotiate with 
TXU a new franchise agreement. Attached is a memorandum from Mr. West that 
summarizes the terms of the franchise. 
 
The process for approving franchise agreements is established in the Town’s charter. On 
October 14 we will have the first reading of the ordinance and a public hearing. The 
second reading will occur at the council’s next meeting on October 28. Council will give 
final approval of the ordinance at its November 25 meeting. The ordinance will then be 
published in the paper for the next four consecutive weeks and will finally become 
effective December 25, 2003. 
 
RECOMMENDATION: 
It is recommended Council entertain first reading of the attached franchise ordinance. 



CLARENCE A. WEST 
Counselor and Attorney at Law 
1201 RIO GRANDE, SUITE 200  Direct Dial:  512.499.8838 
AUSTIN, TEXAS   78701 Fax:  512.322.0884 
www.cawestlaw.com cawest@cawestlaw.com 
 
 

MEMORANDUM 
 
 
TO: Randy Moravec, Town of Addison 
 
FROM: Clarence A. West, Esq. 
 
RE: Proposed TXU Gas Company Franchise 
 
DATE: September 30, 2003 
 
 
Background 
The Town of Addison entered in a gas franchise with Lone Star Gas Company, a 
predecessor of TXU Gas Company, on April 29, 1982 (Ordinance No. 783, as amended 
July 1982, by Ordinance No. 818) (“Lone Star Gas Franchise”). The 1982 Gas Franchise 
provided for a 20-year gas franchise and was scheduled to expire on December 31, 2002.   
 
Since 1982 the Lone Star Gas Franchise was amended once and extended recently. The 
amendment was to conform the Franchise to the Denton v. TXU Gas Franchise litigation 
settlement concerning the gross revenue franchise fee base and calculation of payments. 
The Gas Franchise was formally extended last year, pending the negotiations on a new 
franchise.   
 
Proposed New TXU Gas Franchise 
Term – The term of this franchise is the same as the prior franchise; it is 20 years and 
expires on December 31, 2023.  (Section 1) 
 
Police Power Reservation of Rights – The franchise ensures that the City retains all of 
its rights to regulate the rights-of-ways and the construction of facilities in its 
rights-of-ways through its police powers. (Section 2)  
 
Franchise Fees – Franchise fees are to be paid consistent with the Denton v. TXU Gas 
Franchise litigation. The fee is 4% on the gross revenues of TXU. Gross revenue is a 
defined term which includes four principal items: 
 1. All revenue from all classes of customers (residential, industrial, ect.); 
 2. Revenue from the “transportation” of gas in TXU facilities in the Town; 
 3. The value of gas transported by third-parties in TXU facilities; and 
 4. Miscellaneous revenue, to include: (a) charges to connect, disconnect, or reconnect 
gas; (b) charges to handle returned checks; (c) other service charges and charges and (d) 
contributions in aid of construction (“CIAC”). (Gross Revenue does not include sales tax 
or interest income.) 
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With each payment of franchise fees, the franchise expressly requires that a report be 
given with each payment, detailing the various revenue classes upon which the franchise 
is based.   
The franchise fee provision also provides that in the event another city is paid more in 
franchise fees, then this franchise would be revised accordingly.  (Section 6) 
 
Relocation of Utility Facilities – This franchise provides that in the event that the City 
requires the relocation of gas utility facilities for changes in the rights-of-ways for 
construction for city projects, then those facilities would be moved at the gas company’s 
cost. (Section 2). (State law does allow this relocation cost to be recouped by TXU in a 
“surcharge” or as a direct pass-through” to the Town’s customers over a 1 to 3 year 
period.)  
 
Indemnity and Insurance – This franchise allows TXU Gas to be self- insured.  
However, if they self- insure, they are required to provide the same type of defense 
representation and coverage as an insurance carrier. (Section 3) 
 
Extensions for Residential Customers  – The franchise preserves the current extension 
of distribution lines for new customers in the rights-of-ways until that is replaced by an 
approved tariff, which is now pending in the current gas rate case at the Texas Rail Road 
Commission.  (Section 4) 
 
Termination and Compliance Enforcement Provisions  – The franchise expressly 
provides that in the event there is noncompliance with the franchise after notice is given, 
that the City can pursue court action to terminate the franchise.  (Section 11) 
 
 



 
 
 

TOWN OF ADDISON, TEXAS  
 

ORDINANCE NO: _____________                
 

AN ORDINANCE OF THE TOWN OF ADDISON, TEXAS GRANTING 
TO TXU GAS DISTRIBUTION, A DIVISION OF TXU GAS COMPANY, 
A TEXAS CORPORATION, ITS SUCCESSORS AND ASSIGNS, AS 
PERMITTED HEREIN, A FRANCHISE TO CONSTRUCT, MAINTAIN, 
AND OPERATE PIPELINES AND EQUIPMENT IN THE TOWN OF 
ADDISON, DALLAS COUNTY, TEXAS, FOR THE TRANSPORTING, 
DELIVERY, SALE, AND DISTRIBUTION OF NATURAL GAS IN, OUT 
OF, AND THROUGH SAID CITY FOR ALL PURPOSES; PROVIDING 
FOR THE PAYMENT OF A FEE OR CHARGE FOR THE USE OF THE 
PUBLIC RIGHTS-OF-WAYS; PROVIDING THAT SUCH FEE SHALL 
BE IN LIEU OF OTHER FEES AND CHARGES, EXCEPTING AD 
VALOREM TAXES; REPEALING ALL PREVIOUS GAS FRANCHISE 
ORDINANCES; PROVIDING OTHER TERMS AND CONDITIONS IN 
CONNECTION WITH THE PROVISION OF NATURAL GAS; 
PROVIDING A SEVERABILITY CLAUSE; PROVIDING AN 
EFFECTIVE DATE. 

 
 
 
BE IT ORDAINED BY THE CITY COUNCIL OF THE TOWN OF ADDISON, TEXAS: 
 
 SECTION 1. GRANT OF AUTHORITY:   The Town of Addison, Texas, hereinafter 

called "City,” hereby grants to TXU Gas Distribution, a division of TXU Gas Company, 

hereinafter called "Company," a non-exclusive consent to use and occupy the present and future 

public streets, public alleys, public highways, and public thoroughfares of the City, hereinafter 

referred to as "Public Rights-of-Way,” for the purpose of laying, maintaining, constructing, 

protecting, operating, and replacing therein and thereon pipelines and all other appurtenant 

equipment (the “System”) to deliver, transport, and distribute natural gas in, out of, and through 

the City for persons, firms, and corporations, including all the general public, and to sell natural 

gas (hereinafter, “gas” means “natural gas”) to persons, firms, and corporations, including all the 

general public, within the City corporate limits, as such limits may be amended from time to time 

during the term of this franchise, said consent being granted for a term ending December 31, 

2023.  This consent or grant does not grant to the Company the right, privilege or authority to 

engage in any other business within the City other than the provision of gas sales, transportation, 

distribution and the furnishing of gas to the City and its residents (“residents” meaning all 

persons, businesses, industry, governmental agencies, and any other entity whatsoever, located, in 

whole or part, within the City that are or may be served by the Company hereunder).   
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 SECTION 2. CONSTRUCTION, MAINTENANCE, OPERATION & RELOCATION 

OF COMPANY FACILITIES:   Company shall lay, maintain, repair, construct, operate, and 

replace its System to minimize interference with traffic, other property, trees and other vegetation 

and landscaping, and improvements,  shall perform work in a timely and expeditious manner, and 

shall promptly clean up and restore to approximate original condition all Public Rights-of-Way 

that it may disturb to the satisfaction of the City consistent with applicable ordinances, rules, 

regulations, and standards of the City to the extent that such do not conflict with state law.    In 

determining the location of the facilities of the City and other utility franchisees within City, the 

City will have first priority to location, but to the extent reasonable and practicable, in the City’s 

sole determination, it will endeavor to minimize any significant interference with then existing 

facilities of Company.  In the event of a conflict between the location of the facilities of Company 

and the location of the facilities of City or other utility franchisees within Public Rights-of-Way 

that cannot otherwise be resolved, City or an authorized agent of City shall resolve the conflict 

and determine the location of the respective facilities. Company shall be required to obtain street 

cutting, street excavation or other special permits related to excavations in Public Rights-of-Way 

in connection with Company’s operations in Public Rights-of-Way in accordance with the 

ordinances, rules and regulations of the City (including, without limitation, Chapter 60, article III 

and IV, of the City’s Code of Ordinances), however, in no event shall the Company be required to 

pay permitting fees or bonds, so long as they remain a regulated gas distribution company by the 

Texas Railroad Commission or any successor entity.  

 The construction, placement, replacement, expansion, excavation, repair, maintenance, 

use and operation of Company’s System used in connection with the provision of gas hereunder, 

and the operation of the business of the Company, shall be consistent and in compliance with this 

franchise, the ordinances, regulations and rules of the City as now existing or as they may be 

added to, repealed, supplemented, amended or revised (including, without limitation, Chapter 70, 

articles III and IV, Town of Addison Code of Ordinances) to the extent that such do not conf lict  

with all applicable laws, regulations, and rules, whether federal, state or local. This franchise 

agreement shall in no way affect or impair the rights, obligations or remedies of the parties under 

the Texas Utilities Code, or other state or federal law.  Nothing herein shall be deemed a waiver, 

release or relinquishment of either party’s right to contest or appeal any action or decision of the 

other party, including ordinances adopted by the City, that it believes is contrary to any federal, 

state or local law or regulation. 

 The City reserves the right to change the grade of, construct, install, repair, alter, 

maintain, relocate, modify, close, reduce, or widen (together, “change”) any Public Right-of-

Way, within the present or future limits of the City, and at the City’s request the Company shall at 

the Company’s own cost and expense relocate or remove its pipelines, equipment, mains, laterals, 



and other facilities in order to accommodate such change of any Public Right-of-Way.  When the 

Company is required by City to remove or relocate its pipelines, equipment, mains, laterals, 

and/or other facilities to accommodate such change of any Public Right-of-Way, and Company is 

eligible under federal, state, county, local or other programs for reimbursement of costs and 

expenses incurred by Company as a result of such removal or relocation, and such reimbursement 

is required to be handled through the City, Company costs and expenses shall be included in any 

application by the City for reimbursement, if Company submits its cost and expense 

documentation to the City prior to the filing of the application. City shall provide reasonable 

notice to Company of the deadline for Company to submit documentation of the costs and 

expenses of such relocation to City.  If the Company is required by the City to remove or relocate 

its System for any reason other than such change of or to any Public Right-of-Way, Company 

shall be entitled to reimbursement from the City or others of the cost and expense of such 

removal or relocation.  When Company is required to remove or relocate its pipelines, equipment, 

mains, laterals and/or other facilities to accommodate such change of any Public Right-of-Way by 

City without reimbursement from City, Company shall have the right to seek a surcharge to 

recover relocation costs pursuant to Section 104.112 et al, of the Texas Utilities Code (provided 

such law (or any successor law thereto) is in effect at the time the City requires such removal or 

relocation). 

 Upon request of the City, Company shall remove and abate any portion of its gas System 

or any equipment or facility that is dangerous to life or property, and in case Company, after 

notice, fails or refuses to act, the City may remove or abate the same, at the sole cost and expense 

of Company, all without compensation or liability for damages to Company.  Company shall be 

given adequate notice and opportunity to remove or abate.  City may not take action to remove or 

abate without providing the Company at least five (5) business day’s notice of intent to act to 

remove or abate Company’s facilities. 

 If City abandons any Public Right-of-Way in which Company has facilities, such 

abandonment shall be conditioned on Company's right to maintain its use of the former Public 

Right-of-Way and on the obligation of the party to whom the Public Right-of-Way is abandoned 

to reimburse Company for all removal or relocation expenses if Company agrees to the removal 

or relocation of its facilities following abandonment of the Public Right-of-Way.  If the party to 

whom the Public Right-of-Way is abandoned requests the Company to remove or relocate its 

facilities and Company agrees to such removal or relocation, such removal or relocation shall be 

done within a reasonable time at the expense of the party requesting the removal or relocation.  If 

relocation cannot practically be made to another Public Right-of-Way, the expense of any right-

of-way acquisition shall be considered a relocation expense to be reimbursed by the party 

requesting the relocation. 



 Company shall install, repair, maintain and replace its pipelines, equipment and other 

facilities in a good and workmanlike manner.   

 

 SECTION 3. INDEMNITY & INSURANCE:  (A) In the event of injury to any person or 

damage to any property by reason of Company’s construction, operation, maintenance or 

replacement of Company’s pipeline System within Public Rights-of-Way, Company shall 

indemnify, defend and keep harmless the City, its officers, employees and agents,  from any and 

all liability in connection therewith, except to the extent such injury or damage is attributable to 

the fault of the City, including without limitation, the City’s negligent or intentional actions or 

omissions.  

 (B)  Company may self-insure to the extent permitted by applicable law under any 

plan of self- insurance, maintained in accordance with sound accounting practices, against risks 

and obligations undertaken pursuant to this franchise and shall not be required to maintain 

insurance; provided that Company furnishes the City satisfactory evidence of the existence of an 

insurance reserve adequate for the risks covered by such plan of self-insurance. Company shall 

provide the City with evidence of the form and basis for insurance coverage or self insurance, as 

applicable, within thirty (30) days of the effective date of this franchise ordinance. Provided 

however that the Company’s self-insurance shall provide to the City, its officers, employees and 

agents, with the same defense as would be provided by an insurance carrier and with substantially 

the same coverage as required by other users of the Public Right-of-Way in the City. Should 

Company elect to change the form or basis of insurance during the term of this franchise, 

Company shall notify the City.  Company shall provide documentation necessary for review by 

the City of the changed circumstances of Company.   

 

 SECTION 4.  EXTENSIONS FOR RESIDENTIAL CUSTOMERS:  At an individual 

residential customer’s request, Company shall be required to extend distribution mains for such 

customer in any Public Rights-of-Way up to one hundred feet (100') for any one residential 

customer only if such customer, at a minimum, uses gas for unsupplemented space heating and 

water heating.  Company shall not be required to extend transmission mains in any Public Rights-

of-Way within City or to make a tap on any transmission main within City unless Company 

agrees to such extension or tap by a written agreement between Company and a customer.  Upon 

final approval of the Line Extension Policy filed by TXU Gas in it's Tariff for Gas Service, filed 

as part of its systemwide rate case (Gas Utilities Docket No. 9400), the provisions of Section 4 

will terminate and line extensions will be in accordance with the approved Tariff. 

  



 SECTION 5.  NON-EXCLUSIVE FRANCHISE:   The rights, privileges, and franchises 

granted by this ordinance are not to be considered exclusive, and City hereby expressly reserves 

the right to grant, at any time, like privileges, rights, and franchises as it may see fit to any other 

person, corporation, or any other business entity for the purpose of transporting, delivering, 

distributing, or selling gas to and for City and the inhabitants thereof. 

 

 SECTION 6.  PAYMENTS TO CITY:    

A. Company, its successors and assigns, agrees to pay and City agrees to accept, on 

or before the 1st day of April, 2004, and as set forth in 6. C below of each succeeding year during 

the life of this  franchise the last payment being made on the 1st day of April, 2023, except as 

stated in 6.C. (2) below, a sum of money which shall be equivalent to four percent (4%) of the 

Gross Revenues, as defined in 6.B below, received by Company during the preceding calendar 

year.   

 

B. "Gross Revenues" shall mean all revenue derived or received, directly or 

indirectly, by the Company from or in connection with the operation of the System within the 

corporate limits of the City and including, without limitation:  

 

(1) all revenues received by the Company from the sale of gas to all classes of 
customers within the City: 

 
(2) all revenues received by the Company from the transportation of gas through the 

System of Company within the City to customers located within the City; and 
 
(3) the value of gas transported by Company for Transport Customers through the 

System of Company within the City (“Third Party Sales”), with the value of such 
gas to be reported by each Transport Customer to the Company, provided, 
however, that should a Transport Customer refuse to furnish Company its gas 
purchase price, Company shall estimate same by utilizing TXU Gas 
Distribution’s monthly industrial Weighted Average Cost of Gas, as reasonably 
near the time as the transportation service is performed. 

 
(4) “Gross revenues” shall also include: 

  (a) other revenues derived from the following ‘miscellaneous  charges’: 

    i. charges to connect, disconnect, or reconnect gas within 
the City; 

ii.  charges to handle returned checks from consumers 
within the City;  

iii.  such other service charges and charges as may, from 
time to time, be authorized in the rates and charges on 
file with the City; and 

    iv. contributions in aid of construction (“CIAC”); 

(b)  revenues billed but not ultimately collected or received by the  



 Company; and 
(c)   gross receipts fees; 

    

 (5) “Gross revenues” shall not include: 

 

(a) the revenue of any Person including, without limitation, an 
affiliate, to the extent that such revenue is also included in Gross 
Revenues of the Company; 

   (b) sales taxes; 
   (c) any interest income earned by the Company; and 

(c)   all monies received from the lease or sale of real or personal  
property,provided, however, that this exclusion does not apply to 
the lease of facilities within the City's right of way. 

 

C. The initial payment for the rights and privileges herein provided shall be for the 

period January 1, 2004 through December 31, 2004, and each succeeding payment shall be for the 

calendar year in which the payment is made.   

(1) The franchise fee amounts based on CIAC shall be calculated on an annual 
calendar year basis, i.e. from January 1 through December 31 of each calendar 
year. 

 
(2) The franchise fee amounts that are due based on CIAC shall be paid at least once 

annually on or before April 30 each year based on the total CIAC recorded 
during the preceding calendar year. 

 
(3) Any payments that are received after 5:00 P.M. of the due date constitute late  

payments. Late payments shall accrue interest from such due date until payment 
is received by City. Interest shall be calculated in accordance with the interest 
rate for customer deposits established by the PUC in accordance with Texas 
Utilities Code Section 183.003 for the time period involved. 
 

It is also expressly agreed that the aforesaid payments shall be in lieu of any and all other and 

additional occupation taxes, easement, franchise taxes or charges (whether levied as an ad 

valorem, special, or other character of tax or charge), municipal license, permit, and inspection 

fees, bonds, street taxes, and street or alley rentals or charges, and all other and additional 

municipal taxes, charges, levies, fees, and rentals of whatsoever kind and character that City may 

now impose or hereafter levy and collect from Company or Company’s agents, excepting only 

the usual general or special ad valorem taxes that City is authorized to levy and impose upon real 

and personal property.  If the City does not have the legal power to agree that the payment of the 

foregoing sums of money shall be in lieu of taxes, licenses, fees, street or alley rentals or charges, 

easement or franchise taxes or charges aforesaid, then City agrees that it will apply so much of 

said sums of money paid as may be necessary to satisfy Company's obligations, if any, to pay any 

such taxes, licenses, charges, fees, rentals, easement or franchise taxes or charges aforesaid. 

  



D. Effect of Other Municipal Franchise Ordinance Fees Accepted and Paid by Company 
 

(1) If Company should at any time after the effective date of this Ordinance 
agree to a new municipal franchise ordinance, or renew an existing 
municipal franchise ordinance, with another municipality, which 
municipal franchise ordinance determines the franchise fee owed to that 
municipality for the use of its public rights-of-way in a manner that, if 
applied to the City, would result in a franchise fee greater than the amount 
otherwise due City under this Ordinance, then the franchise fee to be paid 
by Company to City pursuant to this Ordinance shall be increased so that 
the amount due and to be paid is equal to the amount that would be due 
and payable to City were the franchise fee provisions of that other 
franchise ordinance applied to City. 

 
(2) The provisions of this Subsection D apply only to the amount of the 

franchise fee to be paid and do not apply to other franchise fee payment 
provisions, including without limitation the timing of such payments. 

  
E. Company Franchise Fee Recovery Tariff 

 

 (1) Company may file with the City a tariff or tariff amendment(s) to provide for the 
   recovery of the franchise fees under this agreement. 
 

  (2) City agrees that (i) as regulatory authority, it will adopt and approve the 
ordinance, rates or tariff which provide for 100% recovery of such franchise fees 
as part of Company's rates; (ii) if the City intervenes in any regulatory 
proceeding before a federal or state agency in which the recovery of Company's 
franchise fees is an issue, the City will take an affirmative position supporting 
100% recovery of such franchise fees by Company and; (iii) in the event of an 
appeal of any such regulatory proceeding in which the City has intervened, the 
City will take an affirmative position in any such appeals in support of the 100% 
recovery of such franchise fees by Company. 

 
(4) City agrees that it will take no action, nor cause any other person or entity to  
 take any action, to prohibit the recovery of such franchise fees by Company. 

 

F. Lease of Facilities Within City’s Rights-of-Way. Company shall have the right to lease, 

license or otherwise grant to a party other than Company the use of its facilities within the City's 

public rights-of-way provided: (i) Company first notifies the City of the name of the lessee, 

licensee or user; the type of service(s) intended to be provided through the facilities; and the name 

and telephone number of a contact person associated with such lessee, licensee or user and (ii) 

 Company makes the franchise fee payment due on the revenues from such lease pursuant to 

 Sections 6.A. and 6.B. of this Ordinance.  This authority to Lease Facilities within City's 

 Rights-of-Way shall not affect any such lessee, licensee or user's obligation, if any, to pay 

 franchise fees and to obtain consent of the City to use the Public Rights-of-Way by franchise or 

as otherwise may be required by law. 



 

G. Company agrees that on the same date that payments are made, as provided in this 

Section 6, it  will file with the City Secretary a report showing the gross revenues as defined in 

this Section 6 received by the Company during the calendar quarter or year, as applicable, upon 

which the payment is based in sufficient detail to reasonably verify payments.  City may, if it 

sees fit, have  the books and records of Company examined by a representative of City to 

ascertain the correctness of the reports agreed to be filed herein, and Company shall fully 

cooperate in making  available its records and otherwise assisting in these activities.   Should 

any payment due date  required by this franchise fall on a weekend or declared bank holiday, 

payment shall be delivered  to the City no later than the close of business of the last working day 

prior to any specifically required due date contained within this franchise. 

  

 SECTION 7.  ACCEPTANCE OF FRANCHISE:  In order to accept this franchise, 

Company must file with the City Secretary its written acceptance of this franchise ordinance 

within sixty (60) days after its final passage and approval by City.  If such written acceptance of 

this franchise ordinance is not filed by Company, this franchise ordinance shall be rendered null 

and void. 

 When this franchise ordinance becomes effective, all previous ordinances of City 

granting franchises for gas delivery purposes that were held by Company shall be automatically 

canceled and annulled, and shall be of no further force and effect; provided, however, that any 

claim, action or complaint which prior to such effective date has been initiated or has arisen under 

or pursuant to any such previous ordinance shall continue to be governed by the provisions of that 

ordinance and for that purpose the previous ordinance shall be deemed to remain and shall 

continue in full force and effect. 

 

 SECTION 8. CHANGING BOUNDARIES OF CITY.  After written  notification by 

the City to Company of an approved annexation, the Company will initiate actions to reclassify 

affected customers into the City limits in a timely manner. 

  

 SECTION 9. PLANNING AND COMMUNICATION. Representatives of the 

Company and the City shall meet periodically to discuss long term planning for capital 

improvement projects contemplated by each.  Upon the City’s or Company’s reasonable request, 

the Company and City shall meet to share information regarding the Company’s operations and 

activities under this franchise.    

 



 SECTION 10. NOTICES.  Any notices required or desired to be given from one party to 

the other party to this ordinance shall be in writing and shall be given and shall be deemed to 

have been served and received if (i) delivered in person to the address set forth below; (ii) 

deposited in an official depository under the regular care and custody of the United States Postal 

Service located within the confines of the United States of America, proper postage prepaid, and 

sent by certified mail, return receipt requested, and addressed to such party at the address 

hereinafter specified; or (iii) delivered to such party by courier receipted delivery.  Either party 

may designate another address within the confines of the continental United States of America for 

notice, but until written notice of such change is actually received by the other party, the last 

address of such party designated for notice shall remain such party's address for notice. 

 

CITY      COMPANY 
 
If by hand delivery: 
City Manager      Manager 
Town of Addison    TXU Gas Distribution  
5300 Belt Line Road 
Addison, Texas  75240-7606 
__________________    ____________________ 
__________________    ____________________ 
 
If by mail: 
Town of Addison, Texas 
P.O. Box 9010 
Addison, Texas  75001 

  
 
 SECTION 11.  COMPLIANCE, REMEDIES AND TERMINATION:  The City shall 

notify the Company, in writing, of an alleged failure to comply with a material provision of this 

Ordinance, which notice shall specify the alleged failure with reasonable particularity.  The 

Company shall, upon its receipt of such notice, either: 

 

(i)  diligently cure such failure, but in any event within not more than thirty (30) days 
after such receipt; or 

 
(ii)  if such failure cannot with due diligence be cured within the said thirty (30) day 

period,  then cure such failure within an additional reasonable period of time so 
long as the Company has submitted to the City in writing its plan (including, 
without limitation, the time period) to cure such failure and has commenced 
curative action within the said thirty (30) day period, and thereafter is diligently 
attempting to cure the failure; or 

 
(iii)  if the Company reasonably believes that the failure specified in the notice from 

the City is not a failure of a material provision of this Ordinance, submit to the 
City within ten (10) days after its receipt of the notice the Company's written 



response specifying facts and presenting arguments in refutation or defense of 
such alleged failure (the "Company's Defense"). 

 

In the event that the Company does not comply with subparagraphs (i), (ii), or (iii) above, or if 

the Company does comply with subparagraph (iii) above but the City, after its review of the 

Company's Defense, nevertheless believes that the Company has failed to comply with a material 

provision of this Ordinance,  the City shall be entitled to compel compliance by suit in any court 

of competent jurisdiction and seek such other remedies as may be available to the City, and if, 

upon final judgment, not subject to further appeal, being entered in favor of the City, the 

Company remains in default of any material provision of this Ordinance or the final judgment, the 

City may declare this Ordinance to be terminated. 

 

 SECTION 13.  PARAGRAPH HEADINGS. CONSTRUCTION:  The paragraph 

headings contained in this ordinance are for convenience only and shall in no way enlarge or limit 

the scope or meaning of the various and several paragraphs hereof.  Both parties have participated 

in the preparation of this ordinance and this ordinance shall not be construed either more or less 

strongly against or for either party. 

 

 SECTION 14.  ASSIGNMENT.  Prior to assignment, transfer, pledge or other 

conveyance of its rights, duties and obligations under this franchise, except to an affiliated entity, 

Company shall obtain prior written consent of the governing body of the City, which consent will 

not be unreasonably withheld or delayed.  For purposes hereof, an “affiliated entity” means 

Company’s corporate parent owning more than 50% of the shares of Company, a partnership or 

joint venture in which Company owns a controlling interest of more than 50%, or a subsidiary 

entity of Company in which Company owns a controlling interest of more than 50%.  Company 

shall provide notice of any assignment, transfer, pledge or conveyance to an affiliated entity at the 

same time it provides written notice to the Texas Railroad Commission. Any assignment, transfer, 

pledge or other conveyance, whether to an affiliated entity or otherwise, shall require the assignee 

or transferee to perform all of the terms and conditions of this franchise. 

 

 SECTION 15. COMPLIANCE WITH CITY CHARTER.  Company recognizes, 

accepts and agrees that the terms, conditions and provisions of this Franchise are subject to the 

applicable provisions of the City Charter.  Any request by Company for a modification to this 

Franchise shall be subject to a review by the City Attorney for compliance with the applicable 

provisions of the City Charter. 

 



 SECTION 16. THIRD PARTIES.  Nothing contained in this franchise shall be 

construed to provide rights to third parties. 

  

 SECTION 17. SEVERABILITY.  This Ordinance, and every provision hereof, shall be 

considered severable, and the invalidity or unconstitutionality of any section, clause, provision or 

portion of this Ordinance shall not affect the validity or constitutionality of any other portion of 

this Ordinance. 

 

 SECTION 18.  EFFECTIVE DATE:   If Company accepts this ordinance, by the filing of 

its written acceptance with the City Secretary, this ordinance shall become effective on date of 

final passage.  If written acceptance of this franchise ordinance is not filed by Company after its 

final passage and approval by said City within sixty (60) days, the franchise ordinance shall be 

rendered null and void. 

 

 PASSED AND APPROVED on this the _______ day of ___________________, 2003. 

 
 
ATTEST: 
 
 
 
______________________________  ___________________________________  
City Secretary            Mayor 
        Town of Addison, Texas 
 
 
 
STATE OF TEXAS  § 
COUNTY OF DALLAS § 
TOWN OF ADDISON  § 
 
 I, ___________________________________, City Secretary of the Town of Addison, 

Dallas County, Texas, do hereby certify that the above and foregoing is a true and correct copy of 

an ordinance passed by the City Council of the City of Addison, Texas, at a _________________ 

session, held on the ______ day of ___________________, 2003, as it appears of record in the 

Minutes in Book _____________, page _______. 

 WITNESS MY HAND AND SEAL OF SAID CITY, this the ___ day of 

_________________, A. D. 2003. 

 
     ________________________________ 

        City Secretary 
       Town of Addison, Texas 
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